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ABSTRACT
This study explores how youth have inspired social change in Canadadii@to 2012. The

objectives of the research include defining yelgtthengagement in Canada, understanding its
role as a change agent, and mappingétaionshipdetween strategiesd impacts The goas

of this studyareto help current and future youth maximize opportunities that are likely to result
in the greatest success well as increase opportunities for youth to be involvel@amsion

making processes by validating their contributions

The researcincludesyouthwho effectchange in a variety of contexts from across Can2dta
collectionconsistf an online media search asdpplementary document reviews media
content analysis methodology is applied to extract the data, while frequencies and cross
tabulations in the form afhi-square tests were used to analyze th&he resultshow a strong
relationship between strategies youtieand the impacts th&ollow. Furtherthedata show
that youth have made some of their nfostjuentcontributions by participating in political
processes to address issues of equality, empowerment and social pPatteendetween youth
effortsand longterm changes in society are discusseatithe measurement of impacts is

considered

This researcimeasureshreetypes of impacts youth have had on social chammgiévidual,
community/interorganizational, and systemlithighlights the impdance of institutionalizing
theinclusionof youth as part oflecision makg processes in Canada, aradidatesthe

argument thayouth havamportantcontributiors to make to our diverse society
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AYoung people should be at the forefront of g
be key agents for development and peace.

If, however, they are left on society's margins, all of us will be impoverished. Let us ensure that

all young people have every opportunity to pa
~ Kofi Annan

Saluting International Youth Day (press release), 2001
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1. INTRODUCTION

Youth in Canad&ave anmportantrole to play azhange agentsithin Canada and abroad
(Canada25, 2005)Over the last 35 years, they have been responsible for prompting a variety of
social changes including influencing debates of national impor{&seéman, 2012)eading

import health sciences reseaf€@oyne, 2010)changing the way industry operaf{égse Globe

and Mail, 1999)and increasing access to psstondary educatidiseguin, 2012) Yet youth

are increasingly disenfranchisteldm social changeftision making processéell, 2005;

Apathy is Boring, 2004, DreamNow, n.d.Youth need to be mentored, not excluded, so they
can become more involved and effective citizens today and imethrefuturd citizens who are
better equipped and more experienced in implementing the social changes that need to occur.
When youth are engaged, particularly when empowerment and development opportunities are
provided, there are multiple benefits twrciety(Powers & Tiffany, 2006) Knowledge is

generated that is often accessible to local and broader communities alike. The youth emerge
more skilled, better connected and ready to become active, productive memberayf socie
(Wilson, 2000)

Youth-led engagemerih social changenay occur in many different ways'hese can vary from
shortterm projecs to sustaining a business with the goal of lbegn social improvement.
Youthmayserve in the roles of educators, advisors, planners, and even policy and decision
makers. Types and topicef engagement can be anything froivic participationto social and
environmental justice to economic planning and succeBs thesis strivestidentify how

youth havebeenagents of change over the |188tyears, and to analyze the stratedied have
beenusedto effect such changes, in order to better equip youth of today and tontorrow
achieve their goals as they pursue their variousatiigis It has been developed as part of a
larger project owned by Apathy is Boringn organization founded and partially led by yduth
included here to provide context for the readerpartnership with the University of Waterloo.
A primary goal igo pinpointthe most effective routgouth may takéowardsachievingsuccess
by better understanding the relationship between strategies applied by youth and the impacts that

result This section offera brief look at the issues that are discusseddameht of the thesis, and



the research question is introduced. A short discussion regardiogniesit andayout of the

rest of the paper follows.

1.1 Understanding youth-led engagement

Youth-led engagemeneading tosocial changeanoccur in many different waysnd there is
little evidence in thexistingliterature of a single way to reseattle conceptSuch engagement
might occur at a heavily localized level or a national and even internation@Misen, 2000;
Ho & Chernushevich, 2009; Clarke & Dougherty, 2018gre may benultiple engagement
types thatddress singletopic (llkiw, 2010; Wilson, 2000; Alvord, Brown, & Letts, 20Q4)
There isno study thaspecifically discusse$e topicsyouth addressalthoughauthors have
presented examplEsise studies in natural resources/environr{@htistensen, Krogman, &
Parlee, 2010Q)health(Weinstock, Berman, & Cates Jr., 200d9litics/civics (Apathy is Boring,
2004; CanadaZ25, 2005; Jahromi, Crocetti, & Buchanan, 28di@tatior(Connell, $encer, &
Aber, 1994)and culturgAry, Duncan, & Hops, 1999; Coupland, 1991; Wilson, 2000)

It is important to clearly definsuch initiativessince they cabe analyzedn very different ways
For examplelLenzi et. al. (2012)found that levels of engagement peaked during community
political activities, but were at a minimum when participants took part in sports or cultural
organizations. Conversely, aosscultural study involving over 90,000 students in 28 countries
found that youth are less engaged in formal political actiyfiesney-Purta, Lehmann, Oswald,
& Schulz, 2001; Llewellyn, Cook, & Molina, 2010)his difference may be explaingdpartby
thediffering methods used to recruit participants; researchers in the former study defined
engagement in terms of club memberships, whereas the latter study involved a variety of youth
in different contexts Addressing the concepts of scale and context is also important to
generating relevant, replicable results. For example, although some research concluded
differently, Lindner and Cox (1998) saw differenaeshe activities and initiatives pursued by
youth entrepreneurs and nemtrepreneursSuch differences have resulted in a variety of
discussions each taking place separately, without much synthesiferent types of

engagementsaryingtopics orevaluation of engagemesitrategiebetween the twgroups



Theinformation inthis thesisgs meant to be of use to youth practitionarsd so the objectives
are structured so the impatistyouth may have on society may be better understood. As such,
thescope idimited to include youtHed engagements only (not youthrgetednitiatives). The
Grassroots Youth Collaborative, a report commissioned by Youth on Youth in 2005, discusses
why youthled organizations are better at meeting the needs of youth than are conventional
service providergllkiw, 2010):.

1 theyare immersed in youth culture and perspectives

1 theyknow and understand youth needs, and how to engage support

1 theycan be more approachable than-yonth; and

1 theyhave the ability to identify with thissues and obstacles and can come up with

youthfriendly/appropriate ways to address them

For these reasonenly youth-led engagement is considered for tresearch, assessitige

impacts youth may have on society.

1.1.1 Rationale for the research

This research is part of a | arger, ongoing in
social change through youthe d s oci al v en (SEEDe2013(polnThe ni t i at i Vv e
underlying motivation is téind and understandientifiable patterns or 'best practiddsitcan be

used by youth to maximize their social impactsie expectation for this thesis is thaugh may

apply the research framework to their initiatives in order to maximize their impacéshiede

success in their endeavorsor this reason, Apathy is Boring has participated in the research,

providing feedback on its objectives and discussion, to ensure relevance to the youth practitioner
stakeholder.A media content analysis methodolayd analysis using frequencies and chi

square tests were used to find and interpret the data.sets of recommendation®ne for

youth practitioners and one for future resedrelne included in the conclusion.



1.2 Research questions and objectige

There ardour objectives to this thesis:

1. clearlydefine each of the relevantterins nc | udi ng Oyloed héngagde g 0
and o iinmpvaydhiat&ynthesises existing literature and which may create some
common understanding of the otherwise inconsistently usedjabel

2. clarify the concept of youtled engagemertlypes and strategies;

3. learnhow youthled engagement has impacted sotighange in Canada ov8b years,
from 1978 to 2012(inclusive) and

4. understandhow youthled strategiestypesand impacts relate to one anothend what
implicationsfor youth-led initiativesmay beexpectedy practicing youth

The tablebelow, Table 1-1, outlines where and how the above objectives may be found in the
thesis. The research questigertainingto these objectiveis as follows:using patterns ogpast
outcomes, related impacts and resultmglications how can current and future yotléd
engagementypes and strategid®e most effective, maximizing the impactaofy youthled

activitieson Canadian socie?y

Table 1-1. Overview of research objectives and their locations in the thesis.

2

I . 3 4 5 6

Related Objectives thera.ture Methods Results Discussion | Conclusion
Review
Defining key terms 21,221, 5.1,5.2.1,
and concepts 2.2.2 3.3-35 4.1 5.2.2 6.1
vouttrled typesand |, 5 3 554 33.35 |42L423 o, 6-6.1
strategies 4.3.1
Determining impacts 2.3.2, 34-3.6 | 424,432 5.3 6-6.2
2.3.3,3.1.1

Understanding
relationships and 2.4 3.3-36 42.5,4.3 5354 6-6.2
implications




1.3 Methods

Theobjectivesareaddressevith the goal ounderstanihg patternsn youthled engagement

roles and impacts over a spar36fyears A literature review collects relevant perspectives and
results from different contexts gbuth-led engagement into one discussion of what the relevant
terms mean, how the concepts have been studied and what others have found in similar research
A mediacontent analysissing four Canadian newspapewlected data related the kinds of

youth initiatives thathave affected change society over timeoffering a perspective of impact
depending on theewspapecoverage the initiative receive@requenciesind chisquarevalues
werecalculatedn order to pull out patterns and potentighationships, as well as to test the

statistical significance of these relationshif@everal research gaps are identifiean which a

base for the research is established.

1.4 Contribution s

The purpose of the research is to better understandléhgouthled engagement has had and
can have in our changing soci@tyorder toarm current and future youth with the tools and
strategies that have resulted in previous succé@$®e academic contribution includes the
supportof aframework by Clarkend Dougherty2010) whichis revised to include an
additional category of strategyhe thesis also led to the creation aofeav framework
synthesising the various aspects that make up yledtengagemenincludingthe topics,
engagement types and organizations youth address,@sugal as expanded and revised
definitions from the literatureFrom the perspective of an applied contributitwe, tesults and
discussion of the thesis may be shared among youth avhapply itdrameworkto their

initiatives in order to maximize their impacts and achieve success iretitEavours

1.5 Thesis overview

The following sections and subsections outline the research foundation, methodology and results

of the researchThe literature review (section 2) defines the concepy®uth, impact and

5



youthtled engagemengndsummarizepast research from a variety of fields and contexts. The
method (section 3) includéhe processsof conductinga mediacontent analysisSection 4
disseminates the results of the research, while the discussion (section 5) incorporates key
information from past literature into an analysis of the resuitglications of the contributions

of this research are also considered in this seciaationships between tlstrategiesouth
employed and thenpactswhich occurred are analyzed and discussed throughout both chapters

Recommendationf®r future researchnd practice are providea section 6



2. LITERATURE REVIEW

This chapter offera look into current and past literature which has analyzed the engagement of
youthin Canada fron1978to 2012 The goals of this chapter are twofold. The faistis to
establish a common understanding of key terms baspdsinesearchSecond, tls chapter
provides a discussion of whdheliterature offers in terms of strategies used by youth and the
impacts their activities have had social changeThis provide a base upon which to identify

gaps in the research.

2.1 Definitions

Thefollowing subsections discuss and define three keyteimg o ut h éede v ga g ¢ ment 6
and Oi-mperthelitemtireThe t er m O yooepresend demagraphis e d

expressed by specific age ranges which may change depending on coniéxater ¥outh-led

engagement describes the actions, and the nature of such actions, youth have taken to achieve
their goal (s) for public good. The term 6i mp
of contexts so as to offer some insigftbithe complex nature of the concept. After describing

various definitions, methods of measurement and applications of the term as found in the

literature, three frameworKarnstein, 1969; Apathy is Boring, 200€larke & Dougherty,

2010)arei nt roduced that wil/l inform the definitio
these frameworks form the foundation of the new framework created later in the literature

review, results and discussioAlthough the focus of this study is on Canddesed

organizations and information, some foreign examples are used to demonstrate inconsistencies or

best practices.

2.1.1 Youth

Defined primarily by the age of young pegpieere is very little consensus regarding the precise
age range of individuatbat fall into thecategoryo f 0 y Sugdedied agésund scattered
throughout the literaturenge from 10 to 29, and the méattors which appedo determine the

age backetarethe context of the society and the domain under which the study occurs. For

7



exampl e, studies under the human health domai
very differently. One study, comparing the health of different age grotysdrethe social

classes of the United Kingdom, defined youth as agest{West, 1997)The second study,

which | ooked at youth in the American sexual
aged 1524 (Weinstock, Berman, & Cates Jr., 2004 the context of Canadian social
entrepreneurship, Clarke and Dougherty (2010)
and 30. Still, just as t he dgdhecoartryandsocialbo f 06y ou
context, it also changes between regions within courftdB&SCO, 2012)

WithinCanadat her e are multiple O0youthd age brackets
Youth Criminal Justice Aag2002, c.1)aims to achieve justice designed to address the

development challenges of criminguth offenders, while th€hild and Youth Advocate Act

(2001, c. C12.01)deals primarily with the provision of child and youth servicgarticularly as

they relate to the rights, interests and viewpoints of this demographic. Yiolie Criminal

Justice Acf(2002, c.1) ayoung personia per son who is or, in the
contrary, appears to be twelve years old or older, but less than eighteen years old (c.)1, s62(1)

Yet, in theChild and YouthAdvocate Act(2001, c. C12.01)t he def i ni ti on of yol
who is 16 years of age but under 19 years ob &ge2(g). It would be interesting to see how

the issue of conflicting definitions for &éyou

a certain circumstance.

Even within single organizations there may be differing opinions as to who is included under the
umbrella of o6youthé. Statistics -TéSmtstica art i cl
Canada, 2010b; Tayldutts & Bressan, 2009; Brennon, 20,1&though some define the same

term by other age brackets, such as agea5i&tatistics Canada, 2010byimilarly, Rotary

International defines youth as being ages3@4althoughtiacknowledges its regional clubs may

want to narrow this bracket down to-18 or 1930 (Rotary International, 2012)

There is howeversome agreement on the ages at which an individual enters or exits the years of
youth. The United Nations Educational, Scientific and Cultural Organization uses the same

definition of youth asVeinstock, Berman, & Cates J004) fiyoung persons betv



of 15 and 24 (UNESCO, 2012) The Ontario Ministry of Natur
which provide valuable job experience to eligible youth, also agrees with this definition;

however, it expands the upper age bracket to 29 for persons with disaffllitiesio Ministry of

Natural Resources, 2012Because this age rangeb to 24yearsi is the only one identified as
having any authoritative consensususedintssuppor t

thesisparer.

2.1.2 Youth-led engagement

The concept ofouthtled engagement encompasses attitudes, behaviors, knowledge, and skills
with a specificallydirected course of action. These courses of action may occur in any kind of
setting(Lenzi, Vieno, Perkins, Santinello, Elgar, & Mazzardis, 2012pme engagement

contexts may include community organizations, youth organizations, musical outlets, sports,
cultural organizations, employment, education, social or political activisdnredigion or

spirituality (Centre of Excellence for Youth Engagement, n.dhe Centre of Excellence for
Youth Engagement defines youth engagement as
involvement of a young persam an activity, with a focus outside of him or hereéentre of
Excellence for Youth Engagement, n.d., p. Yputh might join a protest, a youth advisory body
(Clarke & Dougherty, 201Q)r a pditical party. Some key points tiiese definitions are
summarized aactive participation which provides meaning and multiple benefits and a drive or
interest that extends beyond the individual person. Although this definition is a good basic
explanation of the term within the context of this research, there are many other components and
subcategoriewhich should be consideredzurther definitions of the types and topics of yeuth
ledengagement are included in the description of each activity under section 2.2.3.

Youth-led engagement often occurs when nauth invite youth to participate in decisions that
affect or will affect them directly (National Council for Voluntary Youth Sezg, 2008). They

are involved in exploring solutions, and sometimes can even inflasetgon maing or

planning processes. This kind of engagement, where youth are invited to participate, is known as
youth organizing. Youth organizing and yodgld aganizing are two separate concepts (lIkiw,

2010). Youth organizing involves specific strategies that bring youth together for social justice



purposes. Alternatively, youtled organizations are set up by youth and are typically centred on

grassroots aatities (llkiw, 2010).

2.1.3 Impact

Impacts may be broken down into several differergacttypes. One field in which the concept

of impacts has been wetudied is environmental impact assessment. Describing the definitions
of this process can serve alsase upon which to build a more comprehensive definition that is
more relevant to the context at hand. In environmental assessment, impacts are defined as
estimates of the value society places on certain environmental éfightsh are changes,

typically measurable, in the condition of a certain environmental or other parghelxe,

2006) According to Noblg2006) impactscan be direct or secondary, synergistic or
antagonistian natue; continuousor of other temporal quality; and may occuvatying

magnitudes.

In the context of this research, the definition of social impacts can be derived frbterttere
onenvironmental impacts. Social impact assessments are becoming more common in the
environmental assessment world, although the concept of social impact is defined in many
different waygForth Sector Development, 2012i5imiarly, effects on society can be

measured in numerous ways. For examplelriteznational Mining for Development Centre

recently published a guide to mining practices in Australia which outlines common social

impacts that may be assesg$erhnks, 2012)Although not all are directly relevant to the impacts
youth might have on society, some of the examples of categories under which impacts may occur
include: social infrastructure and services, social order, customs and adtaraunity health

and safety, gender and vulnerable groups, human rights and security, distribution of benefits,
community engagement/activity and development, and particip@ranks, 2012) These

impacts may also be categorized by the qualities presbptddble(2006)and may be intended

or unintended consequendé®rth Sector Development, 2012b)hus, social impacts can be

thought of as effects, or outputs, of an action or decision. These effects occur whether they were
planned or not, and are not the primary result of an action or dedisiga ¢oal power plant

may be the result of a decision but increased pollus@mieffect/output of the project). Yet,
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they may also be considered outcormefianges or prevention of changes that occur as a direct

result of the action or decisiqRrorth Sector Development, 2012&he lkelow visual is onavay

the sequence d@hctionto impacbcan be viewed.

Figure 2-1. Social Impact Scotland's logic model for understanding social impacts.

Resources/Inputs - Activity - Outputs - Outcomes - Impact

(Forth Sector Development, 2012c)

Thefigurerepresents the logic model provided by Social Impact Scotlandiernetweb-based

resource thatses he Scotti sh gover nmeinvesimentavr®ROkIti®n s oci

dedicated to helping organizations, funders, investors and the pablar (which are

col

l ectively identified as the O6third sectoro

they are measurdg@orth Sector Development, 2012@yhen applied to a reavorld decision

making process, it isgssible to see how these stépsspecially the last threé relate to each

other. A policy change might be a good illustrative example:

l

Outputsmay relate to the direct result of the policy change, like the discontinuation of a
service;

Outcomesnay be the implications, like people moving to a different region to access the
service which is no longer available at their initial location;

Impactsof t he deci sion may relate to Nobl ebs
this issue to societyictates the magnitude of impact. So, if an issue matters very much

to a community, the potential for it to create a large impact is higher than if the

community cared less about the issue.

This model has been defined by those who have adaptedhtefoown use. The following

figure is a concise summary of the above logic model using similar definitions to the above

source, but organized in an easyinderstand manner:

11
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Table 2-1. Logic model definitions and examples.

INPUTS

& human

The financial

ACTIVITIES

How
resources are

OUTPUTS

Units of
service

OUTCOMES

Changed
condition

IMPACT

Changes in
anizations,

program language students high crime rates
e Staff skills and taught school e Less
e Funding confidence |e Hours of grad rates poverty
e Board instruction | e Higher e Less strain
e Clients college on social
e Materials enroliment safety net

e Highertest

scores

(Edgington, 2010)

The logic model is one &feveraimeasurement tools providég Forth Sector Developmeran
online resource for better understanding saniglacts especially for public organizatioigorth
Sector Development, 2012gYhe visual links an intended outcome to the actions that are
designed to accomplish(fEorth Sector Development, 2012d)lthough this tool is more
applicable to planning or evaluative processes like policy making, the visual supports an
understanding of terms like outputs, outcomes and impaotth Sector Development, 2012c)

by demonstratig their relationships to one another. Other tools are discussed in segiion 2.

Yet another perspective on the way impacts can be perceived is discussed by Clarke and
Dougherty(2010) These authors looked at impscif youth as part of a relationshiyith
engagement strategies (Sesble 2-6). In this way, impacts are not only viewable as a linear
process or as simply an outcome; they are tied to certain factors and are factored in as a
t he

consideration bother part of a decisiomaking processesrhis framework a n d
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matrix, is further discussed in later sections of the literature review and in other sections of the

thesis.

In summary, the impacts of youlbd engagement can be defined assttade ofeffects,whether
intended or not, ofrainitiative led by youth ages 15 to 24, which cre@ebange in society.
The following sections discuss the scales at which engagement and impacts may occur, as well

as the contexts in which they are found and tools falyamg them.

2.2 Youth-led engagement

Youth-led engagement plays many roles in society. These can vary from tackling-gesimort
project to sustaining a business with the goal of femm social improvement. Youth in these
engagements could serve in the roles of educators, advisors, plannessgrapdliey and
decisionmakers. Genres of engagement can be anything from civic engagement to social and
environmental justice to economic planning and success. These roles and genres will be
discussed in this and later sections of the thesidydwtthese engagements can ocfitst need

to beestablised

2.2.1 Scales of engagement

Di fferent perspectives may def i n(€larketlke concept
Dougherty, 2010; Noble, 2006pefinitions might include
1. Individual versus group scales;
2. Levels of involvement or engagemérite., commitment levels or the levels of
participation(Apathy is Boring, 2004)
3. Geographic/physical/spatial concefioble, 2006; DuBois, Holloway, Valentine, &
Cooper, 2002)

Engagement of individuals, as oppdge large groups of people, is batlscaleanda strategy of
engagement. By focusing on the attributes of individuals, a greater number of people can be

attracted tpand engaged jivolunteering for a particular caué&/ilson, 2000) Still, individuals

13



can be more effeate, persuasive and are often more credible when they come together to
cooperate on an engagement. Most oféedmen youth are engaged by rgouththey are

involved in identifying needs, as they are leaders and decrgders in their lives and regions

and they may even hold authoritative systems and institutions accou(itikille2010). In this

case, the involvement of youth creates ripples of social change. Political and organizational
developments are often the resaitsuch social change even if not the goals of the engagement
itself (llkiw, 2010). Still, many advocates of yotltd engagement believe youth should be
involved not only as citizens of tomorroivon topics that directly affect or will affect theinbut

also as citizens of today, involved in all kinds of decismaking processes at equal value to

adults and other stakehold€iational Council for Voluntary Youth Services, 2008)

In the nonprofit sector, youth sometimes begheir own organizations in part because they are
undervalued and underpaid in existing ofiksw, 2010). Despite the differences in these
definitions, these concepts can sometime overlap. This thesig$arugouthled organizing
since other research has already spent time studying youth organizing-yyutio(ilkiw, 2010;
Wilson, 2000; DuBois, Holloway, Valentine, & Cooper, 2002; LeNeeno, Perkins, Santinello,
Elgar, & Mazzardis, 2012; Powers & Tiffany, 2006; Jahromi, Crocetti, & Buchanan,.2012)
Canada, youth organizing often emerges from existing yledtlgroups, and the opposite can
also be trudllkiw, 2010).

2.2.2 Levels, or degrees, of engagement
Arnstei nds | adHgurmre 2-2),ffirst publisted it 19¢0aid ai wellted \isual that
describes one view of the degrees of public participation. Although this diagram was not

originally designed to represent yod#d engagement, iserves aa foundation to the

discussion.

14



Figure 2-2. Arnstein's ladder of citizen engagement.

8

Citizen Control

Delegated Power

Partnership

Placation

Consultation

Informing

Therapy

=N WwW|h~[{lOO|O| N

Manipulation

Citizen Power

Degrees of

Degrees of
Tokenism

Non-
Participation

The ladder is perhaps more relevant to a discussion on governance since it relates to levels of
participation and their connection to certain levels of citizen power, or control. The appeal of

(Arnstein, 1969, p. 217)

this visual to a variety of disciplines comes from the sintgliof it; however, this is also the

root of its limitationgCollins & Ison, 2009) First, the hierarchical nature of the diagram makes

assumptions about linear relationships and about the goals of participation or engagement

(Collins & Ison, 2009) Linearity of an engagement, aside from excluding all possibility of

feedback loops or cycles, would also imply that the issue remains cqi@dimts & Ison,

2009) whichis not usually the case. Finally, there is no acknowledgement of any collective

processes between stakeholders of an engagement whereby power is shared or distributed

(Collins & Ison, 2009)

As a result, there are alternaiv mod el s

which have been designed to address one or more of the above limitations. Collins and Ison

whi ch

may have

been

(2009)used the ladder to develop their policy and practice garadthich focuses on social

learning. Apathy is Boring has a guide for formingragenerational partnershi@spathy is

Boring, 2004)which is similar to the ladder in its linear typology, yet it addresses the collective

nature that youth (and other) engagements often (saefigure 2-3).
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Figure 2-3. The revised ladder of participation.

Strong Partnership (Youth
initiated and shared decisions
with adults.)

Adult Lead Projects (Adult
initiated partnership, but
decision-making is shared
with youth.)

Tokenism (Youth are included
in a decision-making process,
but in a non-representative,
un-informed, un-accountable
way.)

Manipulation (When youth
don’t have an understanding
of the issues or choices, but
are made to act as if they do.)

Shared Decision Making
(Youth and adult jointly
initiated and directed.)

Partial Tokenism (Youth have
been assigned to a task

but are not well informed or
consulted.)

Decoration (when youth are
used to bolster a cause, or
included in photographs,
without real involvement or
consultation)

(Apathy is Boring, 2004, p. 7)

Bearing in mind that this visual was created to guide youth througigenerational

partnerships, levels six and seven are most relevant to this thesis. Outside the scope of the

di

agram,

6shared

deci si

on

maki ngd and

6strong

interorganizationabr peerto peer collaborations. Other lel¢ of engagement may illustrate the

differences between degrees of personal commitment to a given engagement activity. One

perspective may be demonstrated through the viswagure 2-4 below, whichis based on the

evolution of the abovevo models and whichlustrates a nested system of engagement allowing

movement
(.e,hi gh

bet ween

school v ol

each

unt eer

16

hour s) .

| e v e ledasrequiresl involivemsid |

Levielfort wo ,

evel
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pay, status or other reward). The third | evel

(out of interest/curiosity). Fitlg, a vested level of engagement (no expectancy of reward; for

accomplishment of common goals) is the final
individual may have his or her beginnings with required involvenpassiblythrough school
volunteemour s or as part of a family commitment.

the individualmay grow in his or her role into the other spheres. Although one sphere may lead

to higher one, it is also possible to move back down in the reverse order.

Figure 2-4. A proposition for illustrating levels of youth-led engagement.

0)

2.2.3 Types and topicsf engagement

The focus of tts research is on the role of yodttd engagement and its impacts on society.
This section will briefly summarize the main genres in which ydedhinitiatives occu

addressing the second objective of clarifying the concept of yedtengagement and its
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strategies Although the followings not a complete list of youtled engagement types or

topics, it is a synthesis of the most common categories in the available litefdtiesthat

examples of topics under each categooy typei of engagement are not necessarily specific to
theengagement type, and may overlap more than one category for a single engagement.
Examplesmay include, but are not limited to, economic development, civic participation, human
rights, health and wellness, environment, awareness and youth learning opdwre(Sen,

2007, p. 537)

Philanthropy and donations

Philanthropy involves the donation of money (most often), time, or, do#tted at efforts to

i ncrease ot her shéingfCanada2s5n2605)althcagh @ dowadidn bf a few

dollars is, in principle, considered to be a philanthropic act, most often the term is associated
with large sums of money allocated to a specific initiative, commonly after the philanthropist has
passd (Canada25, 2005)

There is al so a s o mlanthropréneudo veatlire phiambcopigts o f O p
(Alter, 2007, pp. 8). Rather than following the old notion of wealthy memlmdrsociety

endowing their estates upon their passing, many of these people want to allocate their funds

while they are still alive and to play a role in implementing the initiatives dir@&ligr, 2007)

They can be valuabkssets since they often have indispensable experience to draw upon from
success in their own business ventures. These individuals may apply market principles to the
initiative and treat the engagement as a social investirfentwhich they typically exgct some

kind of social returrfAlter, 2007) Although youth are typically not in a position to be

6phil anthropreneursé themselves, there are pa

both youth and the philanthroscan achieve their goals.
Although not technically part of the formal definition, other types of donation driliks those

for food, clothing or other needed or Hémhancingitemsc an make direct chang

lives on multiple level¢Canada25, 2005)
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Communityvolunteerism

This engagement categdasymost often affiliated with the concept of volunteerisiha pl anned
form of helping others, which takes place over a period of time, in an organizattnad, and

for which the vol unt eer (Canadazbc2008, p.n@ Witsonr2600t c om
Volunteering contributes significantly to Can
voluntary ctor consisted of 6.5 million volunteers and 1.3 million staffaking it one of the

largest voluntary sectors in the wo(f@danada25, 2005)in 2010 over 13.3 million peoplein

addition to almost 1.1 million fullime jols1 volunteered their time through a group or
organizationStatistics Canada, 2010b)

Communityoriented engagement, or volunteerihgsbeen studied not only in terms of how

much or howoften an individual volunteered, but alsaterms ofmotivations and attitudes

towards the various activities pursu@dhromi, Crocetti, & Buchanan, 2012; Wilson, 2000)

Measures included assessing the frequeocyh partook of engagement activities, the

importance of an activity to the youth and intention to continue volunteering in the future.
Motivations were measured as either helping o
less fortunatethanyns el f 6, or ot her external reason such
(Jahromi, Crocetti, & Buchanan, 201For example, glitical activities(see section on civil

society and civic participation, belowhd attitudes were rasured in terms of frequency of

membership or participation, likelihood of voting in next election, and likelihood of boycotting,
demonstrating or wrking on a political campaigrSimilarly, six psychological functionsave

been suggestadhich can be maetia volunteeringfeelings of fulfilment (personal and of

personal values), opportunities for learning, building of relationships, access to professional
development, preventing guilt, and feeling uplifted or having a positive at{@ateada25,

2005)

Examples of topics in this area include providing for basic human needs, providing elemtricity
other energyesourcesteducing poverty, increasing access to recreation and other services,
increasing attendance in public classrooms, empowgauath (includingmentorship programs
and building accessible and sustainable sanitation infrastr&acé, 2009; Alvord, Brown, &
Letts, 2004; SerR007; Wilson, 2000)
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Civil societyand civic participation

Also, known as social activis@@€anada25, 2005}he definition of this type of engagement is
perhaps the least clear or agregubn of all the categoriescluded here. Although voting is
considered the most commonly accepted example of civic participation, there is a call for
expanding this definition to be more inclusive of youth who influence civil processes but who do
so via other types of participatigBell, 2005) Such a definition may also include protesting

and other public expressions or political acts, community service, and even lack of aetipns (
boycotting products) as part of the civic participation spec{ieeter, Jenkins, Zukin, & M.,
2003; Jenkins, Andonlina, Keeter, & Zukin, 2003; Gauthier, 2003; McLeod J. , 2000; O'Toole,
Lister, Marsh, Jones, & McDonagh, 2003; She&odouniss, 2002; Jahromi, Crocetti, &
Buchanan, 2012; Gauthier, 2003)

According toJahromi, Crocetti, & Buchang2012) who studied civic engagement across

Italian and American youth cultures, civic engagentantbe broken down into two types:
communityorientd (volunteering) and politicalA similar concept has been discussed in other
articles which have studied the you#ld engagement sector. In another model, ydeth
engagement can be looked at in temf motivationi for example in terms of volunteerism and
activism versus social entrepreneurship. Volunteering is an action where time is offered to
another person or organization at no cost in order for benefits to be acfWélsah, 2000)
Sometimes remuneration can be offered in thanks for the time committed to an initiatthés but
is still debated under the question of whether oitmistwould fall under the umbrella of
volunteering. Activism is often used to dabervoluntary actions which focus on social change,
whereas volunteering concentrates more on individual or localized issues (Wilson, 2000).
Perhaps different kinds of people are attracted to each kind of engagement; however roles are
often a social consiction and can change according to context. Volunteers have been found to
care about people and not about politi@ldressing the needs of the individuals without

directly influencing political authorities and themselves denied any association waihd
activists(Eliasoph, 1998)
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In contrast taJahromi, Crocetti, & Buchang@012) whosurveyed high school aged youth in

Italy and the United Statéscategorizing the study groupscording to nationality and by

gender astudy by Lenzi et. al(2012)compared civic engagement of ¥@arold students from

five countries: Belgium, Canada, Italy, Romania and England. Youth in Canada, particularly
female youth, participated more in such activities than youth of other countries. The researchers
found the yout hsd sromgcoatiibuter tovthe level mfremgagementin b e a
each of the communities studie@ihey alsonoted thatouth in both cultures were more likely to
participate in communitgrientedvolunteerisnrather than political activity; however, Lenzi et.

al., (2012)felt age plays a part in identifying youth who are more or less involved in political
activity (p. 198) Similarly, the influence of peers and school were more strongly linked to
communityoriented engagement than political activity. The indicators of engagement and
influence in this study can lend some insight as one approach to addressing the cesplexiti
engagement behaviourkike the previous studg@dahromi, Crocetti, & Buchanan, 201®#)ese
researchers focused primarily on the factors that would predict levels of civic engagbioest.

of theseresearchers intentiaily studied the impacts or roles of the engagements in the
communitiesalthough there is discussion on the role of community/social environment on
youthtled engagement effori@lkiw, 2010; Canada25, 2005; Lenzi, Vieno, Perkins, Santinello,
Elgar, & Mazzardis, 2012; Sherrod & Youniss, 2002; Llewellyn, Cook, & Molina, 2010;
Christensen, Krogman, & Parlee, 2010; TorReyta, Lehmann, Oswald, & Schulz, 2001)

Government angolicy

This category straddles the above sections on commupliipteerismand civic participation,

with some input from economic organizations (bgloRegarding youth partnerships, the types
of government organizations covered under this categonydaciational governments and
development banks like the World Bafidter, 2007) Contributions may include increasing
productivity and socialinclusive wealth, enabling or empowering individuals and communities
(so they can improve their neighborhoods per the section alotnag)ging local policies to
incorporate more sustainablepticesfinding innovative ways to provide public services and to

promote inclusivity and active citizenshiplter, 2007; Sen, 2007; Wilson, 2000)
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Some initiatives that may fall under this category ineldidseminating packageise(., which

help resettle immigrant families), participating in decisiomolicy-making processes€.,via a

youth panel), engaging political leaders in partnerships with youth and other stakeholders, using
local initiatives b implement systemic change®( political partiesGreen Belt Movement in
Kenya), or create lending opportunities to improve economic circumstédaels, 2009;
Andolina,Jenkins, Zukin, & Keeter, 2003; Alvord, Brown, & Letts, 2004; Ilkiw, 2010;
Christensen, Krogman, & Parlee, 2010; Jahromi, Crocetti, & Buchanan, 2012; Apathy is Boring,
2004)

Economic organizationsnd social entrepreneurship

Organizations that youth may be involved in under this category incha®eratives, fair
trade/other associations, social firms, commudéyelopment corporationmicroenterprisg,

and other forms of social entrepreneurqiifter, 2007; Wilson, 2000) Thesesocialenterprise

or other entrepreneurial organizatiaas be youtded or can exist as partners of youth activities

(i.e. as fundingsustainable programmingr other suppornechanisrg)

0 So e nh & ke rigpdefined asda business or exchange of a product or service which strives to
address a social issue, and which generates social(Wd@urg, 2005; Alter, 2007)A similar
concept, sociatntrepreneurship, describes any activity which has a social mission and which
makes money; one definition includes anypoafit organizationLight, 2006) However, the

most widelyused definition describes social entrepresbip as a social change that occurs
despite a multitude of obstacles as a direct result of efforts andlrigks, 2006) The

definition of social entrepreneurship may depend on who is being asked to define it. Perhaps a
more comprehensive definition of individuals or organizations involved in these activities may
be as follows:

A social entrepreneur is an individual, group, network, organization, or alliance of organizations
that seeks sustainable, laggale change thugh patterroreaking ideas in what or how
governmentsnonprofits, and businesses do to address significant social problems.

(Light, 2006, p. 50)

Some ballengedacingthese organizations include maintainprgfits/income/funding and

building a financial structure that allows théo pursueheir missiors as bestheycan while
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using few resources as possifilees, 1998) They also need to be adaptive, realifiees,

1998) and defined appropriately according to the scale at which operations will(Deas,
Anderson, & Weiskillern, 2004) Some common principles of organizations of this nature
include sociapurpose, use of an enterprise approach, and social or shared ow(#tshjp

2007) However, the way in which youth leaders understand the enterprising aspect, and how
they engage other youth, is a great determinant inuitess of such initiativg®ees, 1998)

As such, three ways of visualizing the variations in organizations that are included under this
topic are included belovirhese activitiegan be classified on a spectruiable 2-2) based on

how centred they are to mission or pr@fitter, 2007; Dees, 1998as well as the levelf

integration that is seen between social programming and business ad#i\tiges2007)

Table 2-2. Levels of classification for social enterprises and their stakeholders.

THE SOCIAL ENTERPRISE SPECTRUM
MOTIVES, METHODS AND GOALS

N

Philanthropic < v Commercial
KEY Appeal tq goodwill_; Mixed motive_s; missio_n Appeal tg selfnterest;.
STAKEHOLDERS mission driven; social | and market drlv_en; social market driveneconomic
value and economic value value

Subsidized rates, or mix ¢

Beneficiaries Pay nothing full payers and those whg Marketrate prices
pay nothing
Below-market capital, or

Capital Donations and grants mix of donations and Marketrate capital

marketrate capital
Below market wages, or
Workforces Volunteers mix of volunteers and
fully -paid staff
Special discounts, or mix
Suppliers Make inkind donations | of in-kind and fultprice Marketrate prices
donations

Marketrate
compensation

Adapted from Dees(1998, p. 60)

In the spectrum above there are two clear sides with a hybrid area in the middle. This hybrid
area can be broken down into four organization typed;igere 2-5 below. The hybrid
spectrum briefly describes the four organization types not only per their position on the scale, but

also compared against each other and their characteristicspoitie below(Alter, 2007)
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Figure 2-5. The hybrid spectrum.

Hybrid Spectrum

- -
Nonprofit : Corporation
Traditional | with Income- Social R SOCI&H.}I;I Practicing | Traditional
Nonprofit | Generating | Enterprise %Spqn81 § Social For-Profit
Activities USINESS | Responsibility

Mission Motive «  « Profit-making Motive
Stakeholder Accountability «  « Shareholder Accountability

Income reinvested in social programs <« Profit redistributed to shareholders
or operational costs

(Alter, 2007, p. 14)

Alternatively, the followingFigure 2-6 provides a scatter plot representation of the above
organizations. Organizations are placed per their profit or mission motives, and can be compared
against each other. Of course, thkowing model of organizations does not apply only to

economic organizations and entrepreneurship; however, because it is based on the economic

conceptsliscussed above it is most relevant to this part of the discussion.
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Figure 2-6. Economic organizations in relation to mission or profit motives.

r
high
Mission-Centric
Social Enterprise
Cost
Recovery
o Mission-Related
2 Social Enterprise
§ Earned
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B Activity Socially
w 5
= Responsible
Business
Mission-Unrelated Corpo_rate
Social Enterprise Somgl -
Responsibility
low _
low Profit Motive high

(Alter, 2007, p. 22)

Regardless of where on the spectrum or chart the organization falls, youth create opportunities to

effect changes in society by infiltrating areas typically led byymith economic bodies. By

finding a place in these soesronomic areas, youth open up even more venues from which to

access resources, gain support and leave lasting impacts.

Educationand awareness campaigns

Although less represented in the literature as anticipated, this type of engagement often appears

as an obvious step or foundation to many initiati¢&sntre of Excellence for Youth
Engagement, n.d.; Ho & Chernushevich, 2009; Ho, 2007; TefPoetg, Lehmann, Oswald, &

Schulz, 2001; llkiw, 2010; Llewellyn, Cook, & Molina, 2010; Wilson, 2000; Canada25, 2005)
possibly explaining th lack of direct discussiorin Table 2-6 which describes the matrix used
in Clarke and Doughert§2010) the concept of socialization is described as making individuals,

communities/organizations, and/or broader sectors/krgea | e

about , t he

communi

t iare s

(®.®)x In thi$ wap, edodatloreismaore about achieving increased

fawar

engagement. It is about creating lasting changes in the minds of people, changes which may

translate into actions in their everyday lives.
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Changing the mindset of local individuals towards envimental sustainabilitycreating a
consistent knowledge base for yothunderstand politicand other issuesharing information
about political controversiemnd educating youth about sexual and reproductive herath
examplas of this type of engageme(Bach, 2009; Llewellyn, Cook, & Molina, 2010; West,
1997; TorneyPurta, Lehmann, Oswald, & Schulz, 2001)

Studentgroups/projectbased engagements

Student initiatives are often projdzased engagement$hese can be individual or group
activities, but such activities are temporévianning, 2008; Wilson, 2000)vith a clear

beginning and an end. There alear ultimate goals, and interim objectives which define a path
to work through(Manning, 2008)lt is irrelevant vinetheror notthe youth in a projedbased
organization choose to pursue other projéstnewing the life othe organization; the
organization iggenerallydefined by each project and does natdna mandate outside of tii$o

& Chernushevich, 2009)0One such example is that of SWITCH

SWITCH, the Solar and Wind Initiative Towa@hange is a projediased organization in
Torontowhichtackles issues which deal with environmental, economic and social inequities

(Ho, 2007) This kind of organization is ewenolving; the mission may change from puaijo

project and so may the champions. However, being prbgsed does not mean the

organization cannot exist beyond its project. SWITCH evolves year after year, targeting different
issues under each project it undertakes, driven by the students ygdah@lo & Chernushevich,

2009) For example, the first and second generations of SWITCH students pursued and
eventually accomplished the original goal of generating clean electricity on school property,
while successivgenerations found other projects to tackle within various, often shorter,
timeframes. It may not be the same organization from one year to the next, even if the
successors evolved from the predecesdtéos& Chernushevich,2009) The name 6SWI TC
a brand in the Toronto District School Board, which the first generation of students spent three
years building credibility fofHo, 2007; Ho & Chernushevich, 20099o0meotherexamples of

time- or projectboundstudent initiativesnay include the recruitment of a handful of individuals

to participate in a pilot program, or individuals each pursuing on their aveeek public

education campaign for a school proj@do, 2007)
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Projectbased organizations like SWITCH provide many benefits, many of which are similar to
those of other engagement types. Some students got involved in the organization to feel more a
part of a community or a close groupfeénds(Ho & Chernushevich, 2009)Others were

looking for a realworld challenge. Many wanted to feel like their voices meant something to
someone, and would be heard and genuinely considered. All students came out edhpowere
more aware, and feeling like they had their own professional and social networks to depend on
for years to coméHo & Chernushevich, 2009)This sense of empowerment is likely the most
important aspect of youth roles, asdaiso one of the reasons why youth feel the need to

organize and lead themsel\®¥ilson, 2000; Ilkiw, 2010) Like engagements of other

categories, student initiatives can often overlap with other engagement types.

Other engagement types

Less prominent in the literatyreut still noteworthyare the following types and topics of
engagemeninternational engagemerglay and expression, aneligious and cultural
engagemeniCanada25, 2005; Lenzi, Vieno, Perkins, Santinello, Elgar, & Mazzardis, 2012;
Wilson, 2000) llkiw (2010)found social justice to be an important topic for youth per the
definition described in section 2.1.2. Music, sports and religion and spirituality were identified
by the Centre of Excellence for Youth Engagengard.), as topics in which youth may be
engaged.Although increasingly being acknowledged as formal engagement types, international
engagements anditiatives based in recreation, leisure or artistic/personal expression are not the
focus of this thesis. Thedleemes may occasionally appear as strategies or topics of
engagement, but are not analyzed in this context as typologies. Religious and cultural
engagements are somewhaire relevant. Ahough engagemenli&e cultural festivals and

other sharingappeciativeor celebratory initiatives are excluded from the thesis, issues
pertaining to equality and human rights are directly relevant as topics of engagdnoenmnay

fall under numerous of the above categoriesrthermore, participating in the excluded

activities above may affect the level of involvement youth commit to as a result of factors like a

growing sense of belonging or increased networks over(tdapada25, 2005)
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Summaizing engagement types

There are seven distinct types of yolegtd engagement that were common to the literature,
although some of these overlap with each other on certain principles. The following summary
table offers a brief description of each engagement type discussed above as well as some

examples from the text.

Table 2-3. Youth-led engagement types summary.

TYPE OF
ENGAGEMENT

DESCRIPTION

EXAMPLES

1. Philanthropy

The donation of money, time or both either dur
or after ¢ ammanl5s2005;0Aker, |
2007) Although youth are not typically in a

position to be philanthropists themselves, therg
are many partnership opportunities available.

Getting large sums of moneg
donated to an engagement;
also food or clothing drives
andthings of this nature
(Canada25, 2005; Alter,
2007)

2. Community
Volunteerism

Communityoriented engagement, or
volunteering,isfia pl anned f or
which takes place over a period of time, in an
organizational setting, and for which the volunt
expects no di rGeatda2s o m
2005, p. 10; Wilson, 2000)

Empowering youth
(including mentorship
programs); building
sanitation infrastructure
(Sen, 2007; Wilson, 2000)

May include national governments and
development banks like the World Bafiter,

Participating in decision or
policy making processes

3. Public policy 2097)wh|ch youth may app.roach as pgrtners, d (i.2. via a youth panel);
which youth may target for implementing . o
. using local initiatives to
changes, or youth being in direct power . .
implement systemic change
themselves.
Can be understood as commurdtyented or
political, it is also known as social activism Voting (Bell, 2005)
(Canada25, 2005; Jahromi, Crdget Buchanan,| protesting; boycotting
4. Political 2012) This engagement is characterized by a | (Jenkins, AndonlinaKeeter,
Engagement variety of political acts or inactior{&authier, & Zukin, 2003; Keeter,
2003; Jenkins, Andonlina, Keeter, & Zukin, 204 Jenkins, Zukin, & M., 2003;
Keeter, Jenkins, Zuki& M., 2003; McLeod J., | McLeod J. , 2000; Sherrod
2000; O'Toole, Lister, Marsh, Jones, & Youniss, 2002)
McDonagh, 2003; Sherrod & Youniss, 2002)
5. Economic An organization which has a social mission and Coopgra_tives; fair trqde/oth(
Alctivity which makes money, balancing between associations; social firms;

economic/commercial and philanthropmotives
(Dees, 1998; Light, 2006)

microenterprisegAlter,
2007; Wilson, 2000)

6. Projectbased

Leading individuabr group activities, but such

activities are temporarfManning, 2008; Wilson,

School or Districtwide
sustainability and renewabld
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2000) energy initiativegHo, 2007;
Ho & Chernushbvich, 2009)

Creativevisuals like zines
and murals, community
events of expression and
culture(Lenzi, Vieno,
Perkins, Santinello, Elgar, &
Mazzardis, 2012; Wilson,
2000)

Engagement through artistic expression, includ
7. Arts visual arts, music and dan@@anada25, 2005;
Lenzi, Vieno, Perkins, Santinello, Elgar, &
Mazzardis, 2012; Wilson, 2000)

Developing software to help
increase awareness and
decreasstigma about issues

Creating (systemic) changes by implemiem
8. Research and | innovative solutions to existing problems,

Innovation ;ncdu;jlilg;hg Lrlse c;ﬂe(;/vca?ds)ilsgngezearﬁhr;[oo like mental liness: linking
(Sen, 2007) illnesses to wholefood

remediegWeber, 201Q)

Summarizing engagement topics
The following table summarized the topics mentioned in the literature under each of the

previouslydiscussed engagement types.

Table 2-4. Topics youth address, per type of engagement.

Engagement type Associated topics

Philanthropy and Social enterprise (Alter, 2007), human rights and equality (Canada

donations aretopics commonly associated to philanthropism.
Examples of topics addressed in this engagement type include
providing for basic human needs, providing electricity or other ene
Community resources, reducing poverty, increasing access teati@n and other
volunteerism services, increasing attendance in public classrooms, empowering

youth (including mentorship programs), and building accessible an
sustainable sanitation infrastructBach, 2009; AlvordBrown, &
Letts, 2004; Sen, 2007; Wilson, 2000)

Civic participation Voting/democracy (Bell, 2005)

Government and Equality and empowerment, public policy, environmental sustainal
policy and civics(Alter, 2007; Sen, 2007; Wilson, 200&)e associated with
government and policy.

Although no specific topics are clearly discussed in this section, or
Economic major economic organization that appears to be popular with youtH
organizations the social enterprise, which may address any number of social ang
environmental topics, as it strives to provsieial valugMcClurg,
2005; Alter, 2007]Light, 2006).
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Education and
awareness campaigns

Changing the mindset of local individuals towards environmental
sustainability, creating a consistent knowledge base for youth
understand politics and other issues, sharing information about po
controversies and educating youth about sexual and reproductive
are examples of this type of engagen{@&astch, 2009; Llewellg, Cook,
& Molina, 2010; West, 1997; Tornejurta, Lehmann, Oswald, &
Schulz, 2001)

Student
groups/project-based
organizations

Environment, environmental, economic and social inequities; healt
energy and infrastructufélo, 2010; Ho, 2007; Ho & Chernushevich
2009)

Other

Less prominent in the literature but still noteworthy are the followin
types and topics of engagement: play and expression, religious an
culturalengagement (Canada25, 2005; Lenzi, Vieno, Perkins,
Santinello, Elgar, & Mazzardis, 2012; Wilson, 2000). llkiw (2010)
found social justice to be an important topic for youth.

Overall, the literature has expos&r main topic areas, as follows:
1. Humanrights and democradqlvord, Brown, & Letts, 2004; Bach, 2009; Canada25,
2005; Ho, 2010; Jahromi, Crocetti, & Buchanan, 2012; Sen, 2007; Wilson, 2000)
2. Equality(Alvord, Brown, & Letts, 2004; Bach, 2009; Canada25, 2005; Ho, 2010;
Jahromi, Crocetti, & Buchanan, 2012; Sen, 2007; Wilson, 2000)
3. Environment(Ho, 2010; Ho, 2007; Ho & Chernushevich, 2009)

4. Health(Alvord, Brown, & Letts, 2004; Bach, 2009; Canada25, 2005; Ho, 2010; Jahromi,

Crocetti, & Buchana, 2012; Sen, 2007; Wilson, 2000)
5. Energy and infrastructur@lvord, Brown, & Letts, 2004; Bach, 2009; Canada25, 2005;
Ho, 2010; Jahrom(Crocetti, & Buchanan, 2012; Sen, 2007; Wilson, 2000; Ho, 2007)

6. Culture and religiorfCentre of Excellence for Youth Engagement, n.d.)

2.2.4 Strategies youth employ

The collaboration and networking of yoti#td organizations results in common golaésng

establishedllkiw, 2010). Groups may combine forcésyouth-led organizingi to be more

effective in their effort®r to implement a shared visiofgr examplea recent trend is the

increase in participation in policy or oth@ulitical or governmental/systemactivities by youth

wanting to effect a chandékiw, 2010). There are various examples of how different people

30



determine what strategies are commonly used and which are most effective. Clarke and
Dougherty(2010)identified three strategies to criegf changesocialization,influence and
power. Or, awarenegs.g, education campaigns) lobbying .9, protesting)and taking control
(e.g, youth implementing changes themse)ves

In these examplethere aredhreecommondorms of innovatiod(Alvord, Brown, & Letts,

2004) orstrategies of changbuilding local capacity, disseminating a package, and building a
movement Capacitybuilding requiredattention tathe roles and norms @dcal groups and
resourceproviders,andtransformations o€ultural norms ang@erspectives were expected
(Alvord, Brown, & Letts, 2004)Package dissemination initiativaddressed the needs of
stakeholderby providing packaged servicégools and resources that maximize productivity
thattransformedeconomic capacitiesMovementbuilding involvedrelations with allies and
political targetstypically operated on krgeor systemicscale,andused political leverage.
These initiatives create a voice for people who would otherwise have no access for participation
(Alvord, Brown, & Letts, 2004) This voice allows them to not only have access, but to
influence and even change political decisions.

Selecting which strategy is most appropriate for a given youth organization is based on how the
youh assess it against their organizationds est
Research exists that applies the stages of evideag®rgence, progression, stagnation and
eclipsei originally found in LemieuxX1986)to social activities like policy and youthd
engagemeniGauthier, 2003)L e mi stageséare important to the concept of strategies
because an understanding of where a society or organization stands phtsesewould

provide insight as to the specific strategy that is uSsine patterns that have been identified

after successful movements in Quebec show that a period of youth in their progression stage
while the organizations and systems were in thagrsition stage was followed by a period of
organizational and systemic mobilization while youth stagn@edthier, 2003) Alvord,

Brown and Lettg2004)also identified ways in which changes can be most effective by
identifying common factors withiaffectiveengagementsSuccessful organizatiohswve the

following characteristics

1 They wse existing assets of marginalized groups;
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emphasize systematicdening;
are often founded by leaders with the capacity to work with and build bridges among
stakeholders; and

1 expand impacts by either investing in the organization or system to support expansion, or
by investing in alliance building with stakeholders whith implement daily activities
(Alvord, Brown, & Letts, 2004)

The information that has so far been revealdtiis review of the literaturdlustrates how and

why selecting strategies according to the receptiveness or stage of the targeted organization or
system is important. As sudbees, Anderson and Wskillem(2004)i dent i fi ed a Fi ve
system to guide youth in finding the most effective strategy for them. These five concepts help

youth focus orkeyfactors and are defined as follofBees, Anderson, & Weskillern, 2004, p.

30):

Readines$ is the innovation ready to be spread?

Receptivity will the innovation be welteceived in target communities?

Resource$ what resources are required to get the job done?

Riskiwhat 6s the chance it wild/ be incorrect]|

a r wnNE

Returnsi what is the bottom line? Strive not just to serve many people, but to serve them

well.

This guide, coupled with the stages of evidence and a variety of strategic appnoeghbks,

used tocreate the foundation for achievigguthsuccess. Used correctly, this toolkkdnallow

youth to maximize their impacts on society, effecting a permtarteange.One goal of the

thesis is to create a youth guide outlining tips or best practices synthesized from the literature and
the findings of the research. Aspects of the guides outlin&kbyg, Anderson, & Weskillern

(2004)and other authors are examples of the literature which may be included in such a guide.

225 A note on Ovirtual engagement 0

OVirtual engage mesotiabmediaantheeNorddaMde Wieb nptovides a

valuableopportunities for youth to create global links and have instantaneous interactions that
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would, without internet, be impossibl€anada25, 2005)Although not withoutdrawbacksthe
internet can be an easily accessible communication tool from wabith can share information,
become educated and even participate in local social and political activities from the relative
safety of their own homésfor those with a viable web noection(LIewellyn, Cook, & Molina,
2010)

Virtual engagemerdan be a tool in this respetity(making it possible to accelsmg-distance
participation or other youth opportunities); howeveraihalsobe used ira strategyouth can
employ to recruit, educate and through which to have a powerful public(@acada25, 2005;
Llewellyn, Cook, & Molina, 201Q) This concept may even be viewed as a type of engagement,
as there are thosaeitiatives which are based entirely online. Although this concept does not
properly fit into any single category discussed in this thesis, nor is it a focus of the research in
any way, it is noteworthy as a current trend that is likely to become everembezided in

youth activities in the near future.

2.3 Impacts of youth-led engagement

This chapter discusses tbencept of engagement impadt.discusses how impacts occur and

thetypes and scaled impacts The following subsectionaslsopull from the literature various

ways of classifying, measuring and predicting or planning impacts from various contexts. For

those perspectives which are outside the scope or context of this research, the basic concepts are
extracted and applied to tgeuth-led engagement fieldWhilee ar | i er def i ni ti ons
used biophysical scales for illustrative purposies research from here éocuseson social

impacts

2.3.1 Introduction to socialimpacts

When youth are engaged in social change there are benefits to be enjoyed both by stiwmety, in
form of local, accessible knowledge, and by the youth themselves, in the form of skills
development and networking opportunit{®»wers & Tiffany, 2006; Wilson, 2000)n a study

by Alvord, Brown and Lett§2004) common effects of each of three typeyaithinitiatives
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studied inalide:mobilization and building assets of the constituents they sgpveduction of
sustained changeand increased capacity for bridging and adaptive leaderktupever, these
findings have little evidence to confirm them, and so there is a need fanaisteesearch in
this area in order to clarify the connection between ytedlengagement and community
benefits(Powers & Tiffany, 2006)

Someresearch into the area of motivations behjadthengagemerntas been undertakéAry,

Duncan, & Hops, 1999; Andolina, Jenkins, Zukin, & Keeter, 2003; Connell, Spencer, & Aber,
1994; DuBois, Hdbway, Valentine, & Cooper, 2002; Jahromi, Crocetti, & Buchanan, 2012;
Jenkins, Andonlina, Keeter, & Zukin, 2003; Lenzi, Vieno, Perkins, Santinello, Elgar, &
Mazzardis, 2012; O'Toole, Lister, Marsh, Jones, & McDonagh, 2003; Powers & Tiffany, 2006;
Sherrod& Youniss, 2002)butverylittle has been writtem terms of impact.Further research is
needed to better understand how these and other results can shape outcomes and successes in
different contextgAlvord, Brown, & Letts, 2004) In addition, the impacts of youled

engagements may not only extend from the youth to society, but also vice versa. Agents of
change, especially young ones, tend to be unaware of their roles as tipping$eEmnta007)

As theengagements discussed in this thesis limit activitig@twh-led initiatives, the above

reasoning is relevant to why youth may have a greater impact on other youth and on society than

can noryouth members.

No literature wagound that directhaddressed the questiohhow much of an impact may be

attributed to the drivers of the event itself, and how much of it is as a reautedfin level of

media coverage. Also, there was no consideration of the oppaeeltether pecific impacts

resulted in media interest. This kindreSearchs important to the study of youthd initiatives

as Amany of the symbols that show uvmg, in media
allusions to freedom, nationalism, or solidadtyring a war effort) are consequences of the

dominant culture; communication messages that contain particular images, ideas, or themes

reflect the important and clearly antecedentvalues of the culture or its lead€Riffe, Lacy, &

Fico, 2005, p. 11) &-or example, one study showed that a major interest in Canadian coverage

in the Dutch print media resulted from a variety of social interests and values including the view

of Canada as an emigration locationopydar vacationing spot, and the habitation of important
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Dutch figures in Canadian locatio(i3'Haenens & Bosman, 2003)\nother study found that

part of the reason certain media campaigns failed was due to cultural irrel@varter, 2002)

Thus, understanding this relationship would add immense value to youth practitioners, who may
not only be equipped with a more accurate understanding of their own impacts, but who may

also be able to bettaddress issues in ways that complement the values of society.

2.32 Types and scales abcialimpacts

Noble (2006)outlines three scales of impacts: size, degree and concentration. Although the
context of thes@npacts is related to the biophysical environment, there is some relevance to the
study of social impacts. In terms of size, data measured may include numbers of people or
geographical area affected. Degree might measure the extent to which a progganalpe

value, behavioural change or other goal has been implemented within or which has infiltrated the
target demographic. Concentration in its original context would relate to measures like parts per
million/billion (quantitative measuygin the social context of this thesis, the term may be
understood to meahe amount of changeor size of impact that was implemented.

Alternatively, another perspective may interpret the term to carry ovke dscus of youth on a
certain strategy dopic, such as knowledge, networks or resources, social or economic

development, and othefgualitative measure)

Lenzi et. al, (2012)identified two levels, or scales, at which localized ydethengagement can

have influence: the individual s perception,
Dougherty(2010)had previously identified these same two levels of impauedividual and

community or interorgnizational however, they also included a third level of impact

systemi c. At the individual |l evel, a personb
systemic impact would mean a desired change is embedded as a norm inGtanikety&

Dougherty, 2010) Impacts that are not only broadixtended but also transformational can be

achieved through many different types of organizations or initiatives; the determining aetor
identifying the issues and how strategare adapted to the(Alvord, Brown, & Letts, 2004)

The following is a demonstration of how strategies and imgactbe organized to show their

relationships
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Table 2-5. Changemaking strategiesand their resulting impact.

Level of Impact

Strategies and impacts Community/

Individual o Systemic
Interorganizational
: . Socialization
Strategies for creating
strategic change Influence
Power

Adapted from Clarke and Dougherty (2010) Table 2.

As illustrated abovampactscan expandrom scales of personal change to reaclicss

geographic and institutional scales. Inspired by the social and environmental impact assessment
processes, a study Bhristensen, Krogman, & Parl€2010)engaged a First Nations
community to identifyasetégf s oc i al i ndi cators to{pad27)meef | ect
indicators included justice, culture, community support systems, drugs and alcohol [crime],
sanitation, healthy populations, education, land use, protection, recreatd@uwaimment and
institutions(Christensen, Krogman, Rarlee, 2010) These indicators provide a somewhat
differentand overlappingerspective of scale. The issue here appears to cover local impacts
derivedfrom local, regional and nationatale issues. These issues are complex and would

require transdoundary or transdisciplinary approach, and thégrsectwith many of the issues

that youth face in their organizatio(\ilson, 2000; Lenzi, Vieno, Perkins, Santinello, Elgar, &
Mazzardis, 2012; Ilkiw2010; Clarke & Dougherty, 2010)The issues can be tackled at local,
regional or national scales, and it would be an interesting topic for other research to more closely
consider how the level of impact changes when the same issue is tacklegrantifivels of

authority or geographic boundaries.

2.33 Measuring andpredictingimpacts

Understanding how impacts ocaueans analyzing them beyond the level of impiaet, (
individual versus systemic) or geographic sc&her aspects of impacts include concentration

T or quantityi anddegreel n addi t i 006)tlassifibhtion bf anpaxithere are
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many other ways to break down the concept. (3@a7)described the impact of Ashoka fellows
five years after they began in the program:

1 97% of Fellows still worked on their original projects

1 56% of Fellows created changes in National policies

1 72% are considered lears in their field

This description suggests certain criteria used to measure impacts. For example, the first
indicator of wide impact is that the Fellows are continuing to work on their projects even five
years later. This would imply that the ability to sustain an inrBeor activity over time is an
example of impact, possibly because it may signify that there is still a demand for the services
benefitsbeing provided. The second point above defines impact to involve systemic changes,
particularly through theolicy and legislative arms of authority. The third point implies that
impact requires leadershigeadership in terms of expertise, as well as being able to collect and

inspire others towards a common goal.

Although these discussions add value in tbein right, there are other ways to break down the
concept for measurement and other application purposes. The following subsections cover
different tools picked from a variety of contexts to provide a broad look at how impacts are
currently being measuleand, in some cases, predicted or plannedlfmight gathered from the
literature in this section may be usectteatestrategies for measuring the success of youth
initiativest by measuring their impactsor for youthplanning (expected outcomes).

Economic tools for measuring social impadtsSROIs

Social Return on Investment (SROI) is a tool that is used to measure the value of an
organi zati onodos (Forth Sestor Develdpmentn2012)can needsyrsocial,
economic and environmental outcomes by involving stakeholders to determine the most relevant
or important impacts to them. This is similar to the inquiry made during environmental
assessments during the consultation stages of a pfNjgate, 2006) SROIs can be evaluative

or forecast, or, retrospectivebased on existing outcome®r predictive, determining how

much social value is intended by which activifiEsrth Sector Development, 20)2 Both
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types, but particularly evaluative SROIs, are relevant to this thesis. The knowledge gained from

and SROI is best applied at the planning stage of a p{gjeth Sector Development, 2012d)

Theory of Changé measuringsocial impacts

Theory ofChange is a fivestage process for planning and evaluating activities or other
engagements aimed at delivering leegn changes, similar to SRQBorth Sector

Development, 2012e)Thesestages are: identify the desired outcomes and associated
assumptionsyise backward mappirigor baclcastingi to understand the path and intermediate
outcomes to commit to; develop indicators for evaluating outcomes; identify activities that are
required o realize the outcomes, and record the narrative of change. This process is more visual
than others, generating a map of relationships between a given engagement and intended
outcomegForth Sector Development, 2012€lhis bol may be most useful for predicting

impacts, but is not as relevant to understanding where impacts have already occurred.

Youth-led engagement matrix

The framework outlined by Clarke and Doughd@@10)is the primary base of this research,
partly because the workses similar literaturevhich came to similar conclusions as are found in
this literature reviewandit is already synthesised. Aldmavingaccess to the creators/authors of

the framework manst makes logistical sende use and adapt the matrix
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Table 2-6. Three strategies for creating social change in relation to their level of impact.

Level of Impact

Individual

Community / Interorganizational

Systemic

Strategies for
Creating Social
Change

Socialization

Make individuals
aware of. and care
about, the social
problem.

Make organizations or localized
communities aware of. and care
about. the social problem.

Make broad sector(s)
or national
international
communities aware
of. and care about,
the social problem.

Influence

Enableindividuals
to influence other
individuals to
address a given
social problem in
their own
individual lives.

Enable organizations or localized
communities to influence those in
their communities / constituency to
take action to address the social
problem in a community context.

Enable broad
sector(s) or national
international
communities to
influence broad
populations to take
actions to address the
social problem in a
broad context.

Power

Support
individuals in
developing the
capacity to
directly impact the
social problem
through their
individual actions.

Directly impact the social problem
through actions on a community
level.

Directly impact the
social problem
through actions on a
national or
international level.

(Clarke & Dougherty, 2010, p. 5)

In this matrix,shown here asable 2-6, and as previously mentioned in the subsection on

strategiesp soci al i zati ono

Oi

having direct control to implement a change ong€dtdrke & Dougherty, 2010)The impacts

nfda@® means

encour aging

i s

t hose

d e(2010pas aivarbngssai€ingawhile e

n power

of each strategy for change are described above inaddbree categorigsindividual,

community or interorganizational, and systemies the authors of the matrix note, these

categories are nonutuallyexclusive a®rganizations can pursue multiple strategies, and one

level of impact can often lead to or be a necessary requirement of gi@ldr&e & Dougherty,

2010)
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24  An emerging framework

This sectiorsummarizes the literature that has contributed to the development of the thesis.
After summarizing the above sections, a synthesis of the material is constructed and a new
framework for mapping the relationships between engagement types, roles and impact

introduced.

2.4.1 Summary of the literature

Both ciety and youtltan benefitvhen youthled engagement succed@®owers & Tiffany,

2006; Wilson, 2000; Alvord, Brown, &etts, 2004; Sen, 2007; llkiw, 2010lror the purposes

of this thesisp y o @re bodsideregioung peopleagedl5-24 (Weinstock, Berman, & Cates Jr.,

2004; UNESCO, 2012; Ontario Ministry of Natural Resosr@)12) The concept of youtted

engagement, although much less precise, can be understood amkmgtihesponsibility for
creatingbenefis forsociety and the worl{Lenzi, Vieno, Perkins, Santinello, Elgar, &

Mazzardis 2012) This concept deals with the attitudes, behaviours, knowledge and skills of
individualsand organizations by engaging youth in a specifiaitgcted course of actions,

which may occur in any number of types or toglosnzi, Vieno, Perkins, Santinello, Elgar, &

Mazzardis, 2012)Some examples from earlier discussion include the environment, health,

poverty, acceptance of cultural diversity, access to important servidesision makrs, human

rights, and otheissues Aside from the topics, there are three types of innovatiostrategies,

which were identified: capacity building, package dissemination and movement building

(Alvord, Brown, & Letts, 2004) Further strategiesinaue d CIl ar ke a(20d0) Dougher t
6socializati ond, Sboicnifeltuyednsc esét aagneds ,0 pfoowe rwoh.i c h vy
strategies, can be described as emergence, progression, stagnation an(Geclibger, 2003)

Adjusting strategies can be done by applying the 5Rs bees, Anderson, & Weskillern

(2004) readiness, receptivity, resources and returns.

The scale on which an engagemeaturs can be defined many different ways, be it measured
on an individual versus group or organizational level, or whether it look at levels of commitment

or other measure participation, or even geographic and spatial @¢abds, 2006; Apathy is
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Boring, 2004; DuBois, Holloway, Valentine, & Cooper, 200R)n s pi red by Ar nst eir
par t i c(Arpstein,il69)Mpathy is Boring createdravised ladde(Figure 2-3) to be

applied to youth partnershigapathy is Boring, 2004) Both ladders relate to access to control,

or the ability to direct change. Alternatively, motigatitypes (se€igure 2-4) may also be a

way to understand degrees of engagement since they encompass personal commitment and
expectationsThetermo i mpact s6 al so has many definitions
some of which are directly applicable to this research. The environmental impact assessment
definition looks at impact in terms of the value society places on an environmetgech

(Noble, 2006)this can be extended to the concept of social impacts in that societal value of a

changé how much people care aboutat, how the change is viewéds one determinant of

the magnitude or size of an efteor outcome (impact).

The impacts of youthed engagementsan occur on different scaléedike engagements and

depend on a multitude of factors. The foundation of impact scales is based on Clarke and

D o u g h €2010)nétiex, shown irTable 2-6, which describes the scales of impacts as
individual, community or interorganizational, and systenfithough muchof the literature was
extracted from contexts outside the Canadian yrdlengagement sphere, there is certainly an
overlap in the indicators and issues that are often addressed iAg@atigagemeniwilson,

2000; Lenzi, Vieno, Perkins, Santinello, Elgar, & Mazzardis, 2012; llkiw, 2010; Clarke &
Dougherty, 2010; Christensen, Krogman, & Parlee, 20B88)such, it is possible to also edt

from other contexts the tools and methods commonly applied to the measuring and predicting of
impacts. Social vulnerability predictioin or, how receptive society is to accepting certain kinds

of changgSmit & Wandel, 2006j) may be a key skill for any youth pursuing youigad

engagement, whereas other techniques may be more suited to certain contexts. For example, the
Social Return on Investment (SROI) tool may be useful to social entrepreneurs in particular
(Forth Sector Development, 2012dih general, there are so many tools that more than one can

be applied to measuring social impacts at a time; the Volunteering Impact Assessment Toolkit,
which evaluates direct impadt®m volunteeringnitiatives (Forth Sector Development, 2012f)
andTheory of Change, a fivstep planning and evaluating process meant to delivertéong

changegForth Sector Development, 2012aje two exampke
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2.4.2 Gaps in the literature

There are five distinct research gaps that have been revealed through this literature review, and
which may be addressédat least marginally by this thesis. First, there are few common
definitions -beddédgngnalbhémedy doartndt dppropriately analyzé . On
these concepts without a comprehensive understanding of what (or who) they are. Second, the
various aspects of youth engagement, including topics, organization types and strategies used,
have not been considered together, in some cases, even clearly defifried much of the

research that exists on the topic of youth engagement. Some aspects of the youth engagement
concept have been discussed in great detail individually, for example looking only at
volunteering(Wilson, 2000)i one engagement tyfiewithout considering how all the factors

relate to each other or how this engagement type compares with others in terms of impacts or
success. Although this type of study offers valuable insigbttire various contexts,

motivations, barriers and opportunities that relate to the one engagement type, it does not
necessarily provide enough information fesearchersyouth practitioners or other stakeholders

to be able to draw any conclusiaegarding which strategies may be most appropriate to

achieve which goals, or what kind of outcome or impacts may be expected as a result.

In addition,there is much research that has been done on the subject of hgautomay

better engage youth initratives that may or may not be led, even in part, by the youth

themselves Although youth may also effect changes in this way, the goal of this resge&wch

assess the types of impacts youth create on their own, by their own initiatiepic thatloes

not seem to have been explored in any detail in the literafigsuch, a fourth, related gap is

that patterns of success in these ydathengagement activities have not been methodically

assessed or analyzed. Finally, research that measuracksdthe impacts of youed

engagement on society and within social change has not, based on the literature reviewed, been
undertaken with this goal in mind. The latter two research gaps may together allow researchers

to compil e a tsiede &6 fodr Oraxsitmipziarcg | mpact, whi

practitioners of today and tomorrow.
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2.43 A new framework

As discussed in the introduction atloughout thiditerature reviewchapter there is a need for
research that synthesises the scattered information that is currently available from several
contexts or fields of study. Creating this common foundation is not only valuable as a reference
point for other literature, but may alstier key insights to youth in need of guidance in
devel oping their organi zat iGharkéand DoogheetfR01B3 s c han
designed a matrix for understanding the roles and impaets ofganizab n 6 s a clablevi t i es .
2-6 describes each of three stratediemcialization, influence, and powkeas they relat to
different scales of impacfThis matrix can b adapted intalarger table Table 3-3) that
incorporates other literature andhich can be used by the researcher for dallectionand
analysis Using the matrix from Clarke and Doughef®010)asa base upon which to assess
gualities like impacts using indicatorsew conclusions are drawiror example, the extent of
impactcanbeasss sed i n part by |l ooking at the organi
measuring how well the activity has reached them (a measure of success), and also by looking at
factors like the number of people that had been reached, the regions it coveregeand ot
descriptive measures like these, as they apply to each aclivéyoles and impacts sections are
described inrable 2-6 above, and areutlinedin the tablebelow.
1. Strategy: Socialization; influence; partnership; power
2. Impact:Individual; community/interorganizationaystemic
3. Primary Topic: Human rights & democracy; e
4. Type of Engagement: Philanthropglitical engagement; community volunteerism;

research & innovationé

43



Table 2-7. New framework, per the literature.

CATEGORY

DEFINITION

REFERENCES

Socialization

Synonymous with awarenessising, whether that is
through educational campaigns or actions that gen|
public discussion over an issue that was not initially
public view.

Influence

Youth indirectly affecting social change or problem
solving either by accessing thecision
maker/authority themselvesr by
pressuring/negotiating with a common resource.

STRATEGY

Power

Youth directly affecting social change or problem
solving by being thélecision makr/authority
themselves.

Partnership

Al nvol ving youth in.
with the opportunity for planning/engagement in
decision maing affecting others... based on an
understanding of the interdependent, symbiotic nat
[of engagement]... that both youth and adults have
somet hing different yet
(Apathy is Boring, 2004, p. 4)

Canada2%2005)
Clarke and Dougherty
(2010) Llewellyn,
Cook and Molina
(2010) and Apathy is
Boring (2004)

Human Rights
& Democracy

Focuses on similar issues to the social justice cate
but within a political or systemic Bpre; examples
may include proposing or fighting laws, topics

regarding elections, or vocalizing concerns regardir
government bodies not doing their job.

PRIMARY TOPIC
Equality & Social
Justice

Includesi but is not limited td issues of
intergenerational equity, economic disparity
(especially poverty), accessibility and access to
services. This topic doemtinclude legal battles,
elections or other items that would fall under the
democracydpic; however, the categories may overl
in some cases.

Environme
nt

Topics that relate to the health, wellbeing or integrit
biophysical, natural environment. May include
landscapes, habitats, other natural areas, as well a|
species that inhabit them. All fauhavildlife or

domestid are included in this topic, witthe

Alvord, Brown and
Letts(2004) Bach
(2009) Canada25
(2005) Cemtre of
Excellence for Youth
Engagementn.d.) Ho
(2007) Jahromi,
Crocetti and Buchana
(2012) Ho and
Chernusheviclt2009)
Sen(Sen, 2007)
Wilson (2000)
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exception of human beings.

[
g % The mental and physical wellness of human beings
22 Includes holistic health.
2
2 - Includes topics relevant to energy, infrastructure (a|
o5 infrastructure related to essensakvices, including
= g_ electricity, educatioii like schools, running water,
o) heating and cooling, roads, railways and other aspe
s 3 of development), sciences (including health sciency
° A where they related to research and innovation), an(
% 3 other concepts relatito the built environment which
N do not fit elsewhere.
c Engagement that focus on providing education
-% (workshops, classes, informal learning, etc.) or whi
S focus on the concept of education it§ednhancing,
g reforming, or otherwise addressisigortcomings of itg

implementation.

Culture &
Religion

Topics related to any combination of culture, faith, {
religion.

IMPACT SCALE

Individual

Affecting one or more persons or organizations on
their own; singleentity changes ensue.

Community/
Interorganization

Social change occurs on a community/regional or
interorganizational level such that changes are a
common and accepted practice within this group of
entities.

Systemic

Social change has been institutionalized; macro ley
Also known as systemic impact.

Clarke and Dougherty
(2010)
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TYPE OF ENGAGEMENT

Philanthropy

The donation of money, time or both either during ¢
after a personbés 1|ife,
youth are not able toe philanthropists themselves,
there are many partnership opportunities available.

Community
Volunteerism

Communityoriented engagement, or volunteering, i
fa pl anned Dtloersmvhichftakels pldce
over a period of time, in an organizational setting, 4
for which the volunteer expects no direct

c 0 mp e n {Gamnada@5 2005, p. 10)

Political
Engagement

Can be understood asmmunityoriented or political,
it is also known as social activism. This engageme
is characterized by a variety of political acts or
inactions.

Public
Policy

May include national governments and developmer
banks like the World Bank which youth magproach
as partners, or which youth may target for
implementing changes, or youth being in direct pow
themselves.

Economic

Activity

An organization which has a social mission and wh
makes money, balancing between
economic/commercial arghilanthropic motives.

Arts

Engagement through artistic expression, including
visual arts, music and dance.

Research &
Innovation

Creating (systemic) changes by implementing
innovative solutions to existing problems, including
the use ohew and existingesearch to further

societyb6s knowledge of

Non-
electoral

Vote

Youth holding an equal vote to ngouth;e.g.,Youth
in a political wing participating in a vote on an issu€
such as the decriminalization of marijuana

Other

Any other type of engagement, including projeated
I leading individual or group activities which are

temporary.

Alter (2007)
Canada2%2005)
Wilson (2000)
Gautheir(2003)
Jahromi, Crocetti and
Buchanar(2012)
Jenkins et a(2003)
Keeter et a{2003)
Dees(1998) Lenzi et
al (2012) Light
(2006) Manning
(2008) McLeod
(20000 OO6Too
(2003) Sen(2007)
Sherrod and Youniss
(2002)
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Individual

Not an organization; a single youth affecting chang;

(Informal)
Group

Youth who collaborate often organizing into a single
identity - so as to increase support and pool togethe
resources so the group may accomplish common
goals. This may be a temporary or lelegm
arrangement.

A group of youth working together under a single
identity for the purpose of achieving common goals
and driven largely by markets and profits/financial
returns. Formally registered as a company of some
kind.
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A group of youth workingogether under a single
identity with a balanced motivation towards both
economic success/sustainability and social
welfare/improvement.

Non-Profit
Organization

A group of youth working together under a single
identity for the purpose of achievisgcial goals and
driven primarily by a drive to fulfill a mutually
accepted mission. Registered as a-pianfit
organization or a charity.

Advisory
Body

A group of youth working together under a single
identity in order to provide feedback and
recommendations to another (often ryauth)
organization.

Canada2%2005)
Clarke and Dougherty
(2010) Llewellyn,
Cook and Molina
(2010)

The purpose for outlining engagement as shown aisavet to show relationships as in the

matrix by Clarke and Dougher{2010) Table 2-6, but rather to present the attributes of each

engagement in a succinct and comparable maringhis way the contributions of the thesis ca

span both the theoretic@cademigand the practical/reatorld contexts Onepragmatic

guestion

impact in the past, how can current and future ydedlengagement efforts be most effective,

t hat can be ans weainggadatterusofisucgesstaride

above

maximizing the impact of any activitie8®ne can address this question by pulling knowledge

from the literature review and combining it with patterns that are drawnTedite 2-7 or the

modified data collection toolable 3-3. Table 3-3 includes new additionalategories for

analyzing the years in which events occurred and for comparing media information.
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3. METHODS

This chapter explainghatresearch methods aadalytictools were developed and applied in

this study. The idea for this research was inspired in part by the interest of Apathy is Boring. As
such, the design of the research is planned to recognizgotithtorganizations themselves are a
stakeholder and need to have access to a usable form of this data. Dissemination to multiple
stakeholders with varying comprehension abilities is kept in mind. While the main thesis paper
preserd both social and stigtical analysisn the results and discussion, thare alsamore

pragmatiaepresentations of the data included in the appendices.

The purpose of the research is to better understand the impacigatigpagement has had in
effecting societal changen the lasB5 years in CanadaPatterns or 'best practiceseidentified

which can be used by those looking to engage youth or by youth looking to have a social impact
in their activities to maximize the impact youth have. This may mean a set of preconditions that
need to exist in order for youtd engagement tbave maximum effect on an issue or activity,

or it could mean there are certain aspects of society which may be more receptive to and which

may benefit more from youtled engagement more than others.

3.1 Research scope and time boundaries

Given thelimited research scophe intentiorhereis not to analyze how youtled engagement
occurred as a side effect of major historical events, for example the two World Wars and the
Great DepressionThefollowing discussion consider®w youthtled engagemeritas

consistently occurred @asdependent events which ammbedded in societyas opposed to events
which occur as a result of multiple external social factoevvents. Of course, major historical
events may be acknowledged in this discussion, bunwilbe discussed. The following table

organizes the scope and boundaries of this thesis:
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Table 3-1. Scope of the research.

WITHIN scope

(6in Canad-20fedim OUT of scope

1 How major societal events affected
youth-led engagement initises

1 Best methods to employ when engag
youth

1 Whether youtHed or adukled
engagement activities are more
effective

1 Specific focus on identifying barriers
and opportunities, overcoming barrier
or maximizing opportunities

1 Better define youthed engagement an
youth impacts

1 Evaluate the impact of given youléd
engagement activities

1 Identify patterns and causal
relationships between the engageme
and impacts

The research focuses on the temporal boundaries of 2A®I/B a period of 35 years or more

than a single generation. A time period t@dins several yeaissimportant for the

consideration of engagement roles and impduith to show consistency in thesults as well as

to reflect any changes over tirf@harles, Reynolds, & Gatz, 2001; Ary, Duncan, & Hops, 1999;
Schaie, 1965)More than one generation is included to assess whether there is any change in
activity or impacts between generations, or over the y@arsnge, Konrath, Foster, Campbell,

& Bushman, 2008) The definition of a generation depends on the context in which the term is
being used, and selecting a definitmntext that aligns with the research context is more likely

to produce the most relevant results. The common definition of 25 years is derived from the
average age at which women in the United States bear their firs{Maildevs & Hamilton,

2009) However, in the social context of this research it is difficult to define a generation using
reasoning based primarily on biology and reproductive patterns. A Statistics Canada definition
identifies three generations betweee ylears 1944995(Marshall, 2011) This definition,

based on the works of Fo(t998)and Couplan@1991) considers social patterns and important
historical events as the boundaries to its perspective on generation, acknowledging that it is not
only age but also attitudes and behaviours that shape a social demographic. The research
example(Marshall, 2011studied trend within a single age group over generational periods in
time, and as such is most relevant to a study that considers changes in society over time. This
type of definition is precisely what is needed for the study of a single demograghithi

overa period of time that has seen many changes in Canadian society.
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One particular framework is identified as being most relevant to the research objectives. Twenge

et al(2008)cited 82 times in Scopus, studied narasslevels in college students over a period

of 27 years. Although a different focus, the basic requirement for a single age group over

multiple birth cohorts was the same. The research applied «htilen framework known as

t he Oti me | sadgsign was ¢oimed Oy Sch&l®ab)in his work, titledA General

Model for the Study of Developmental Problentde explains the model as being concerned

with fiwhether there are differences i n a give
from different cohor t(p 95ndecardngte tthe sante articieftifiser e n t
framework should be applied when the research
the performance of (p.0&) iThisisdrecselgwhatfs nesdiimthiel ar age
study of youtHed engagement over a period of decades, as the same individuals are not going to

be researched in each set of years, or generation, since they would have outgrown the target

youth demographic.

The study periodf 35 yearswasee ct ed f or this research. Thi s
generationd requirement while keepiygag t o a ma
boundary allows for a good perspective of youth history while avoiding massive historical events

like World Wass | and 1l and the Great Depression. These major events would likely have had

such an effect on the impacts of yolgkd engagement during those time periods that results

from them would not be as applicabanmgto today

opportunities. Perhaps this discussion is a candidate for future research.

3.2 Research design

The primary function of this researdbeing practitionedriven,is to analyze the relationship
between engagement activities and impacts of a particular ageigyoughi regardless of
time. The research in this thesis follo@eductivereasoning approadPatton, 2002%0 that
theoretical biases are less likely to influence discussiop®ssiblecausal relationships or the
shaping of best practice3heoriesabout the impastof youth-led engagement and precisely
how they have affected society are basethercombimd insights of the results and of past

literature. Perhaps the testing ofgatheories is a candidate for futureluctiveresearch.
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A35yearme di a revi ew of y o u tadtivitibsegeneratd tsodsandoof engage

resultsthatwerereducedo 221 eventsfor analysis The data that emerged from the media
review allow the researcher to analyze and discuss the relationships between strategies youth
apply and the impacts that occur, while also considering other factors like topics addnessed, t
type of engagement, organization type and the years in which-jgmlithitiatives occurred

(6peak yearso).

3.2.1 Mediacontent review

As there are many research technigues that may be applied to social research, there are
guidelines that can be ustxdirect the selection of research technigl&pila & Lyon, 1994)

Some considerations that may be helpful to making this decision include who the user(s) of the
research will be, what kind of research they require and kvhiéing constraints including

time, resources, language and specific skibxist(Kapila & Lyon, 1994) Keeping these

helpful guidelines in mind, the following are some important details thde iselecting a
researchechnique easier and more relevant to the research objectives:

1 Althoughthose in academimay make use of the research and results of this thesis, youth
practitioners are the main stakeholder of this research. Past and current youth
practitioners partigiated in this research, offering feedback and testing its framework for
applicability. Current and future youth are/will be the main users of the information
presented.

1 The two stakeholdeiisresearchers and practitionéreequire two distinct types of
information. Researchers may make better use of the frameworks and data that has been
synthesized and that is presented throughout this thesis. Practitioners, however, are in
need of succinct and easily understood summaries and visuals that offer all the
information they need/can apply with little effort or training. The latter group is less
likely to care about past literature and what is different, but is likely to want to know
what is relevant now and how it affects their goals and initiatives.

1 Thereare a variety of limiting factors that contribute to the selection of the research

technique. Time efficiency is perhaps most important. The resealefiegdata that
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can be pulled and referred to quickly yet reliably given the parametgrsyéars1978

2012, youtHed initiatives, specific media sources) that have been sefhgpdata also

needs to be reliable (thus archival) and comprehensive (thus media datébase).

addition, there is only one researcher, confirming the need for a technique that costs little

time.

This research usesigedia content analysis methodold@§acnamara, 2005; Twenge, Konrath,
Foster, Campbell, & BushmaB008)which usesdataovera span of timérom 19782012.

Modern media content analysesearch techniqaéeganin the early tanid-1900sas historians
followed early work related to the effects of propaganda and other messages giBrsdasion
between the two World Wa(®cLeod, Kosicki, & McLeod, 2002; Laswell, n.d.Lontent
analysis can be defined broadly the fimethodol
symbolic materials) for sociakiences purpose¢Shapiro & Markoff, 1997) In another

context, one in which more quantitative analysis was needed, content analysis is defined as
Asyst e nrapticabte examimhtion of symbols and communication, which have been
assigned numeric valuescording to valid measurement rules and the analysis of relationships
involving those values using statistical methods, to describe the communication, dramcedere
about its meaning, or infer from the communication to its context, both of production and

consumptior(Riffe, Lacy, & Fico, 2005, p. 25; Laswell, n.d.)

More specifically, this thesis makes usdwb typesof content analysigjuantitative and
computerassisteqLucardie, 2003)A quantitative content analysis counts the frequency of
certain elements of events, or attributes, based edgisgmined categories, whereas a
computerassisted analysis relies on computers to identify sources (through databases) and,
often, to identify specific search criteria (words or phrases) within the articles/¢targesdie,
2003; Solomon, 1993)There are a variety difenefitsto applyingthesemethod, including
analytical flexibility, applicability tahe research questigrthe rendering of rich meaning
related to contributing documents and the applicability of quantitative analysis §Dwralu,
2007) These benefits support the decision toam#entanalysis, as they address the above
guidelines set out by Kapila and Ly¢t994)as well as the thesis research objectives. This

thesis requires a technique that:
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allows for the study of similar data types over time;
provides replicable results that can be applied to a variety of contexts;

can be applied quickly, by a single researcland with few resourceand

= =/ =2 =

may allow for statistical inferences related to the relationships between categories in the

framework

Regarding contergnalysis it is possible to implement longitudinal research designs due to the
comparability of thenformation and sourcg®uriau, 2007) Contentanalyses, also known as
content reviewsarealsogenerally norintrusive, are difficult to skew to serve researcher
demandsand typically create reliably replicable databg$asiau, 2007; Woodrum, 1982;

Riffe, Lacy, & Fico, 2005) Finally, it can be considered a safe methodology as the coding can

be corrected if errors are detected throughout the study pridessirum, 1982)

Two key roles that media content analyses serve are to influence an audience/communicate a
message and to keep a historical record of opinions, actidatidsssues.Further, these

analyses are particulg well adapted to generating data about underlying trends, the knowledge
of which may be put towards achieving the goals of the acfivdagwell, n.d.) For example,
organizationgeceiving mass media coverage have usedia content analyses to observe trends
and to review/reflect on their own activitiddacnamara, 2005)Types of research that may be
offered by this methodology are evaluative, a measure of effectiveness and sitratsigiuts

into current issues, competitor analysis and tréhdecnamara, 2005)This study is interested

in trends relating to youtted engagement activities, as presented in the media.

Past researchers interested in varisgges and topics related to youth have generally made use

of surveys, interviews, or bothenzi, Vieno, Perkins, Santinello, Elgar, & Mazzardis, 2012;
Weinstock, Berman, & Cates Jr., 200ilson, 2000; TorneyPurta, Lehmann, Oswald, &

Schulz, 2001; Llewellyn, Cook, & Molina, 2010; Lindner & Cox, 1998herearenumerous

reasons why these methods are inappropriate for this thesis, including the brevity of time, lack of
resources to access participants or to transcribe their responses, and that a larger risk exists in
that corrections or clarifications cannot badw after the interview or survey stage is complete.

In addition, there is little to no consistency in the way each participant would interpret the
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guestions or in how he/she would recall and describe his/her experieacesuld the data be

likely to be comprehensive, especially given the 35 year period covered in this tAkkmsugh

these types of techniques would allow for insight into the effects that may have occurred after the
event was over, data which could be collected by asking for a refiest what worked and to

what extent, but again there would be inconsistencies and possibly biases in the interpretations
each person would have had of their experiences and initiatiViétsin media analysis, there

are several methodisat could be ap@d to longterm studies like the one at hand; however

most do not focus on a single age group, but rather a single group of people that age over time
(Ary, Duncan, & Hops, 1999)Connell, Spencer, and Ab@r994)looked at motivating factors

in engaging 10to 16year old AfricarAmerican youth in school. They used three separate

youth groups as their study subjeictas opposed to the single group used in Ary €1209)i

and applied correlational and path analyses to each of the three data sets. Still, the three study
groups were of the same generation, or birth cohort, and so in this respect the research model
may not be as perfectly applied tostlstudy. Rather than examining commamségd social

research practices, existing studies with needs similar to this one were used as a starting point for
identifying a research framework.

There are a multitude of media types, including blogs, tabloids, newspapers, radio, television,
and online news station®rint mediai newspapers in particularareselected for this research
becauseénclusion in these sourcéslimited to those whpass the criteria of editors within

individual media source. As such, appearing prominently in the media may be an indicator of
impact, although this status also depends on other news and events of the time and may not be
accurate to the actual lasting effe youth may have hadwhen considering both print and

online editions, almost 80% of adults who live in areas where daily newspapers are available
either read or visited the website of a daily newspaper each week (Newspapers Canada, 2013a).
Print medai in digital formi were preferred for their ease of acciEem 1978 onwards
consistencyn reporting tonecomparability aneéventsearchability. The latter reason,
searchability, is why virtual records were chosen over hard cofiksre are appromately 122

daily newspapers in Canada, of which more than 77% of are paid subscriNgovspapers

Canada, 2013)About 20% of Canadians aged 18 years and older purchase a daily newspaper

each day one of the highest proptons in the worldNewspapers Canada, 2013)
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3.2.2 Newspaper selection

The Globe and Mailvasselected aanEnglish papewith national coveragewvhile The Gazette
(Montreal), the Toronto Star and the Provii¢ancouver) were selected as the-tiqgulating
papers for each of .Clesepapadnere seleacted becanse theyrcovaradt i e
the entire research area and are comprehensive enough to include a variety of topics and events
of different €ales. Reaching the greatest potential readership is an indication of (Qbiadti,
2009) and so these papers were selected for their coverage and readership as follows:
1 Largest populations in Canada (Toronto, Montreal\&aalcouver)
1 Includes one regional paper from each of these cities and one natialepaper

1 Highest Anglophone readership newspapers (excluding tabloids) in Canada

Circulation is highest in the three cities, which is associated with broader readership (implied
greater impact, at least in terms of awareness). However, the top papers in Montresd

both readership and population second in Cainaa in Frenchso we took the English paper

(which is in top 15 in Canada for circulation) to represent the region instead. Toronto Star and
Vancouver Sun were both top circulated papers in the two cities. The Globe and Mail is cited as
t he pri mary s ofornatiomwide hews§ and bhad theathir@ lghest circulation in
Canada.The following table showa s ummary of Canadads highest
tables inAppendix 1

Table 3-2. Highest circulating daily newspapersn Canada.

List List 1 (excl. French) List 2 (excl. French)
Position* (Newspapers Canada, 2013) (Alliance for Audited Media, 2013)
1 Toronto Star The Globe and Mail
2 The Globe and Mail TheVancouver Sun
3 The Vancouver Sun The Gazette
4 Calgary Herald N/A
Other The Gazette (Position 14) Toronto Star (excluded from list)
* The list position is based on Anglophone newspapers. Additionally, only the first highest circulating dai
newspaper is included from each of the four regions: Toronto, Montreal, Vancouver, and Caméda.
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All four papers have a general, agouth focus. By selecting papers with a fymuth focus, the

ability of young people to have theictivities coveredby theseexclusivéd npapers may

signify existing impacts that may be valued at an institutional ledlether the youth are
discussedn a positive or negative view is irrelevant simz#h outcomes imply youth have had

an influencgAry, Duncan, & Hops, 1999)herefore, it could persuasively be considered a
measure of success, if the work of these youth is considered salient ¢mapgleain these

papers. According to observations by a practitioner representative of Apathy is Boring, when
youth-led activities and stories are excluded from news coverage in mainstream media youth are
marginalized from the socipolitical environment in which they occ(lPersmal

communication, llona Doughert§9 January 2033 In addition this kind of exclusion also

keeps youttirom having an impact in many public and private forpuassyouth often have no

other means by which to access persons of power/autforesgmNow, n.d.) When people

learn about initiatives and issues from the media, as would be the case when persons of authority
read print newspapers, they are also influenced by those media in terms of the level of value or
importance they attach to such evgiMsCombs & Shaw, 1976)Although important for

gaugingt he scal e ofi oirmpeaicplagemiss insthe aewspépsr, be it front page

centre or middle page side column, is not a primary cornodims level of exploration

3.3 Data selection and collection

This research is neaxperimental. It relies primarily on events that have already occurred and
that have been recorded. However archives are an incomplete source of data in this context,
more so because data recordimghis sense was not necessarily designed to serve the purposes
of this study. As such, thorough and focused tools and measurements need to be developed for
this researcliShapiro & Markoff, 1997; Twenge, Konrath, Fosteanipbell, & Bushman,

2008) The aboveableillustrates the specific data needs of the research and proposed methods
for obtaining said data. Sources of data collection are-dapth media review and other

document reviewi ., publications anaghformation about the founding of organizations that

came up in the search). In addition, the researcher consulted with llona Dougherty of Apathy is
Boring to gain practitioner insight into the research objectives and tools. Two consultations were

heldi one on January 19, 2013, and again on March 16, 2013.
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3.31 Selecting indicators/criteria

The focus of the thesis is the gathering of data that relates to the impact(s) degouth
engagement activities as they have occurred over time. The reseatelgerized the impact(s)
of each activity based on criteria discussed below. There was only one researcher who
categorized all activities so as to ensure consistency throughout the results. Similarly, the use of
a single set of criteria as it applieso each activity for all responses minimalizes opinion as
much as possible. The following qualifiers were used throughout data collection and coding to
ensure our research question, objectives and scope were addressed:
1. Is the event directly related smcial justice or other engagement types and topics? For
example, the following are excluded:
a. Sporting events
b. Religious gatherings/events
c. Stories about crime and delinquency rates
2. Did it occur within the specified dates (192812)?
3. Isit youthled (age $-24)?

4. |s it Canadiarbased?

3.32 Datacollection

The ProQuest Database was used, accessed thro
Magazine & Newspaper Title Search. The following were the search parameters:
1 [Top menu bar] 'Searching': 3 databases
o Canadian Newsstand Major Dailies (198%urrent)
o ProQuest Historical Newspapers: The Globe and Mail (2209)
0 ProQuest Historical Newspapers: The Toronto Star (1294.1)
1 Search for (text boxes):
o "youth" OR "student"™ OR "young" OR "tee
o AND"yout h*" OR "student*" OR "young" OR
o AND"| ead*"” OR "herofi in: Anywhere
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o NOT "crim*"* OR "sentence*"' OR "court” OR "murder*' OR "dies" OR "dead"
OR "victim*" in: Anywhele
1 Search for (other):
o Full Text: Yes
0 Select dates: broken down into three date ranges-1996G, 19972006, 2007
2012
0 Source type: "Newspaperat (‘"document type"): "Front Page/Cover Story" OR
"Front Matter" OR "News"
0 Include duplicates: No
1 Sort resits by:
o Publication title: Toronto Star, The Gazette, The Vancouver Sun, The Globe and
Mail

Search words were tested by practicing with several different parameters before doing the final
qguery. The practice results were skimmed to see what kinds & terphrases were common in
the articles that discussed youlal events, per the criteria set out above; further restrictions
were put into place to narrow the results to a manageable Jdaeyears 1972012 were used

in part due to availability of dital articles, and also to reflect overlapping generational and
social periods. In Proquest, virtual records from Canadian Newsstand Major Dailies do not start
until 1985, although Globe and Mail brings up records from 1977 [through ProQuest Historical
Newspapers: Thel 8G4bh%As tlhemedearbhas ldngitifdinal, a single set of
guestions were applied to each yoldgd engagementNone of the criteria were designed to
capture either more positive or negative type of coverage; whileedéea may have their own
slants in terms of coverage of youth, this research is not selective one way or a¥iettheris
narrowed to include publications created by organizations per questirabave; this

document review occurred during hahe meia review and coding.

3.4 Data reduction and coding

The first phase of data reduction was to skim the titles @ #&2articles and keep which titles

appeared relevant total of 979 titles (11.6%) were kep&econd, a similar process was used
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to skim articleabstracts andontent for relevanci using the qualifiers as test$opics were

considered in accordance with the definitionFatle 2-7; at least one third of operations must

be devoted to the category in order for it to qualify for assignment. The duration of engagement
was tracked through the 0pe ®&khearackeskeptftomme per i

phase one reductioB61 articles (36.9%) remained after phase two.

Finally, the third phase of reduction required the thorough reading of remaining articles, again
using the qualifier$ and referring to other document reviesvd.,organizational publications)
when needed as tests for relevanc®f those articles kept after the first two phases of
reduction, 264 articles (73.1%) were left to codaaking up 3.1% of the original documents
identified through the search querjjwo examples of articles that were kept are shown below.
In the first exampléFigure 3-1), youth swayed a vote by participating in a political process,
while the second examp{Eigure 3-2) shows equal influence by youth through inaction or-non

support.

Figure 3-1. Youth influence through participation.

Youth wing issues appeal to Charest

Publication info: The Gazette [Montreal, Que] 07 Mar 1998: A1/ FRONT.
ProQuest document link

Abstract: Pressure is increasing on federal Conservative leader Jean Charest to seek the leadership of the
Quebec Liberal Party in the wake of Daniel. ..

Full text: Details, Page A11. Pressure is increasing on federal Conservative leader Jean Charest to seek the
leadership of the Quebec Liberal Party in the wake of Daniel Johnson's resignation. Yesterday, the executive of
the Liberals' youth wing voted unanimously to ask Charest to run. The young Liberals carry a lot of weight: a
third of the delegates who will choose a new leader will be from their ranks.
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Figure 3-2. Youth influence through inaction/nonsupport.

Youth less likely to back sovereignty: poll

Publication info: The Vancouver Sun [Vancouver, B.C] 07 Nov 2011: B.3.
ProQuest document link

Abstract: None available.

Full text: Support for sovereignty is dropping among young Quebecers, a new poll suggests. Voters under 25
are less likely to endorse sovereignty than their parents, according to the survey for the Association for
Canadian Studies. Just 32 per cent of people age 18-24 would vote for a sovereign Quebec, compared to 34
per cent for all age groups, according to the poll. Sovereigntist leaders used to say young voters' enthusiasm for
an independent Quebec virtually guaranteed the option would triumph one day. Credit: Vancouver Sun

These articles were given article and event ID codes, summarized by evei{sadix 3,

and inserted into two MS Excel master spreadshieete di ng O0by eveinfdrd and

analysis. The revised framework, adapted from the literature review into a research collection
tool, defined inTable 3-3, below. The categories were defined in large part by the literature
review, as well as delineated by the needs
engagement include spées, conferences, workshops and breakout sessions, andArtotal

of 221 events were coded, which addressed 201 separate issues, including different ways of

addressing the same issue, and multiple stories/articles covering the same events.

Table 3-3. Media review data analysis tool.

CATEGORY SUB-CATEGORIES

Socialization

Influence

Power

Partnership

Human Rights & Democracy
Equality & Social Justice
Environment

PRIMARY TOPIC* Human health

Science, Technology & Development
Education

Culture & Religion

SCALE OF RESULTING IMPACT | Individual

APPLIED STRATEGY
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Community/Interorganization
systemic

Philanthropy
Community Volunteerism
Political Engagement
Public Policy

TYPE OF ENGAGEMENT EconomicActivity

Arts

Research & Innovation
Non-electoral Vote
Other

Individual

(Informal) Group
For-Profit Company
Social Enterprise
Non-Profit Organization
Advisory Body
19781982

19831987

19881992

PEAK YEARS/TIME PERIODS 19931997

19982002

20032007

20082012

Page #/ Position

OTHER MEDIA INFO* Source

Picture Included?
*This section was not included when coding by event. It was only used for coding the articles

TYPE OF ORG.

The two sets of analysegelineated in the following sectiprequired two different coding

systems Various MS Excel sheets were used for the first group of analgs&s)g at

frequenciesin which the various categories aret mutually exclusive.Some events received

mul tiple inclusions within the tableds catego
more than one kind of outcome/impact. These analyses are important for accurately representing
the characteristics that are applieato each eventWhere the media did not provide all

necessary informationi.e., whether an organization is based in Canada, or is ytedth

(qualifying details) the researcher looked for the information in other document areas,

including theorganet i ons 6 websites and publications.
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The followingFigure 3-3is a hierarchy illustrating, from top (highest level) to bottom,where
each category is positioned. The figuepresentshe organization of categories by previous
researchers and practitioners, as seen in Clarke and Dou(@@%0) Apathy is Boring2004)
and Arnstein1969) When two or more types were included for each category, the one that

occurshigher up on the hierarchy was the one thas selected.

Figure 3-3. Hierarchy of impact and strategy types, per category.

Impact StrategyJ A

— Systemic - Power
— Community — Partnership
—1 Individual =1 Influence

— Socializatio

35 Data analysis

To reduce inconsistenciesdiata collectiopasingle researcher reduced, coded, transcribed and
analyzedhedata. In addition to being a recording tool, the framework was a starting point for
organizing the data for analysis. It was possible to: (a) cluster the data according to the strategy
used in the engagement activity, (b) classify impact according to scal@)aodssociate

between the types of activities that had the greatest impBcesdata were divideid several
ways(more details found in sectioBs5.1 and 3.5

1. According topublication namend features (illustrations, page placement)
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2. Clustered into categoriesich agopics organization type and peak years
3. By strategy (socialization, influence, power and partnership) and scale of impact
(individual, community or interorganizational and systemic).

The datawvere then analyzed sepatgtby frequencies andross tabulationsFirst, frequencies
were used to describe the maharacteristics of the data, focusing on those categories with the
highestnumber of occurrences per impact or per stratdgne various categories in thasalysis
are not mutually exclusiveSecondtenchi-square testwereperformed to assess whether the
relationships between stratggmpactandother variablesre statistically significant, given
p OO0 (Thided, 1998) To complete the test, values in the data collection table had to be

mutually exclusive, hence theetkfor coding a secortine.

3.5.1 Frequency analyses

Two master MS Excedlatasetsvere used to perform all the frequency analybeth of which
includeddata that are not mutually exclusivBata organizedly event was onmost used.The
following were ways in which the categories were grouped, organized and analyzed:

1. filtered according to strategy (socialization, influence, partnership, power), amairsgim
up the categorical frequencies associate with each level of strategy;

2. filtering according to strategy and identifying how many events used one, two or three
strategies;

3. filtering according to scale of impact and identifying how many events had oaly on
primary impact type as well as how many had two main impact types;

4. filtered according to scale of impact (individual, community/interorganizational,
systemic), and summing up the categorical frequencies associate with each level of
strategy;

5. summing uphe frequency of each engagement type per strategy;

6. filtered according to scale of i1 mpact and
timeframe(s), or group(s) of years;

7. filter by types of engagement and presenting the proportions of each category; an
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